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past season, this group comprised adidas, Aztorin, Duda, 
DrWitt, Engelbert Strauss and STIHL. We greatly value the 
fact that so many organisations see an opportunity to build 
their business success alongside our league and contribute 
to the continued development of professional football in 
Poland.

Over the past year, through our subsidiary Live Park, we 
implemented a number of innovative technological projects 
focused on further enhancing match broadcasts. We intro-
duced referee-perspective footage through the RefCam 
system, as well as footage from around the goalposts and 
from inside the goal. We also increased the number of 
cameras deployed at stadiums for broadcasting and 
statistical purposes. However, the key project that is set to 
further establish Ekstraklasa’s position as one of Europe’s 
most technologically advanced leagues in the years ahead 
is the construction of a new media centre, which commen-
ced in spring 2026. We expect to be able to produce 
matches remotely from this facility as early as the 
2027/28 season.

Bringing such a successful season to a close is the culmina-
tion of the efforts of many people who worked tirelessly 
behind the scenes to make these achievements possible. 
I would like to express my sincere gratitude for their dedica-
tion and commitment to representatives of our clubs, the 
employees of Ekstraklasa, Live Park, all of our partners and, 
of course, our supporters. This is a shared success — one 
that reflects our collective passion and love for football.

Thank you for being part of this remarkable season. I enco-
urage you to read the report, which provides a compre-
hensive overview of our activities during the fascinating 
2025/26 season.
 

Yours sincerely,

yet another attendance record, with a total of 4,154,423 
spectators attending Ekstraklasa matches in stadiums 
across the country. A further substantial audience 
followed our competition through broadcasts. Combined 
viewership across traditional television and online chan-
nels increased by 22% year-on-year, reaching nearly 62 
million. Online viewership alone recorded an impressive 
49% increase.

There is no doubt that Ekstraklasa is gaining momentum 
and popularity across an increasingly broad range of 
dimensions. Research demonstrates a sustained increase 
in the number of league supporters, including among youn-
ger generations, distinguishing Polish football from many 
other leagues across Europe. Rising stadium attendances 
and viewership figures are accompanied by growing enga-
gement with the league and its clubs on social media, where 
we rank between sixth and eighth among the most enga-
ging leagues. Attending Ekstraklasa matches is increasin-
gly becoming an attractive way for families and friends to 
spend their leisure time together.

We also added another significant achievement to the list of 
successes recorded during the 2025/2026 season: 
record levels of financial distributions to clubs, which for 
the first time in our history exceeded PLN 300 million. In 
total, the value of all distributions made by Ekstraklasa to 
clubs and the Polish Football Association (PZPN) reached 
PLN 320 million. Of this amount, as much as PLN 27 million 
was allocated to projects supporting the development and 
training of children and young players, including co-finan-
cing for the Double Pass programme, which is designed to 
raise the quality of youth development systems at clubs 
and improve the pathway for introducing young footballing 
talent to Ekstraklasa competition. The league’s comprehen-
sive player-development programme also included initiati-
ves delivered by the Ekstraklasa Foundation, including the 
regularly organised Akademie Klasy Ekstra, Ekstra Talent 
and Ekstra Klub programmes.

Our ability to support the development of clubs with finan-
cial resources on this scale is primarily the result of our 
long-standing cooperation with Canal+, together with TVP, 
as well as our league sponsors: title partner PKO Bank 
Polski and principal partner Totalizator Sportowy, with its 
LOTTO brand, alongside our official partners. During the 

Dear Sir or Madam,

INTRODUCTION

It is with great pleasure that I present to you the report 
summarising the 2025/2026 season. It was a period of 
unforgettable emotions and spectacular achievements. 
Together with our clubs and supporters, we broke succes-
sive records and created an outstanding foundation for 
taking stock of the development of Ekstraklasa ahead of 
the centenary celebrations of league football, which we will 
commemorate throughout the entire upcoming compe-
tition cycle.

We will undoubtedly remember the past season as excep-
tionally competitive, closely contested and unpredictable, 
with numerous clubs fighting for the highest honours over 
extended periods and right up until the final whistle. Millions 
of football fans in Poland and abroad followed these thrilling 
contests, while the remarkable phenomenon that is Polish 
league football left football experts around the world 
astounded.

I am particularly pleased that we have so many clubs with 
strong ambitions and a clear commitment to sporting deve-
lopment, which in turn contributes to the systematic 
improvement of the league as a whole. There was certainly 
much at stake, as, for the first time in history, as many as 
five clubs qualified for European competitions. The cham-
pionship title was won by Lech Poznań for the second 
consecutive year and for the tenth time in the club’s history. 
Górnik Zabrze and Jagiellonia Białystok also secured places 
on the podium. Raków Częstochowa and GKS Katowice 
likewise earned places in European competition. I would 
once again like to extend my congratulations on these 
outstanding achievements.

We recorded another successful season for our clubs in 
European competitions. Thanks to the points accumulated 
by Lech, Raków, Jagiellonia and Legia, Poland climbed as 
high as 12th place in the UEFA ranking. As a result, the Polish 
champions for the 2026/2027 season will be guaranteed a 
place in the league phase of European competition, 
ensuring participation in at least the UEFA Europa League. 
The winners of the Polish Cup, meanwhile, will enter the 
competition in the UEFA Europa League play-off round.

The extraordinary excitement that accompanied us 
throughout the season translated directly into further 
growth in the popularity of the competition. We celebrated 
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We recorded another successful season for our clubs in 
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champions for the 2026/2027 season will be guaranteed a 
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Marcin Animucki
President of the Management Board

Ekstraklasa SA
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Ekstraklasa SA was established in Warsaw on 14 June 
2005 by representatives of the Polish Football Associa-
tion and the sixteen clubs entitled to compete in the top 
flight in the 2005/2006 season. After being registered as 
a joint-stock company, Ekstraklasa SA took over the 
management of Poland’s top-flight championship from 
the national federation on 18 November 2005. 

Although league competition began as early as 1927, it 
was only the creation of the new organisation that 
enabled it to become fully professional, both on and off the 
pitch. Ekstraklasa SA’s takeover changed how the compe-
tition was managed and ushered in a new marketing and 
media strategy. The company secured the right to 
commercialise the competition, including its television 
rights, enabling it to raise funds for professional develop-
ment and strengthen the league’s financial stability. 

Over its 20 years of operation, the league has evolved 
across the board – from the competition format and 
sporting level (rising to 12th in the UEFA association coeffi-
cient ranking in 2025/26) to attendance (over 4 million), 
cumulative viewership (62 million) and a stronger brand 
position in Poland and abroad.
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EKSTRAKLASA
ORGANISATION

5658

EKSTRAKLASA SA
The company manages Poland’s professional 
top-flight football competition, which determines the 
national champion. The name derives from the 
former term used for Poland’s elite league 
competition. Its responsibilities also include the sale 
of centralised media and marketing rights. Since July 
2007, it has been a member of European Leagues.

ORGANISATION 
RESPONSIBLE FOR 
THE COMPETITION

2005 - PRESENT

EKSTRAKLASA SA

POLISH FOOTBALL LEAGUE
1927 - 1939

POLISH FOOTBALL ASSOCIATION
1939 - 2005

matches played since Ekstraklasa SA 
assumed responsibility for managing 

the competition

TWENTY YEARS IN OPERATION 
– A LEGACY OF TRADITION
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SHAREHOLDERS
Ekstraklasa SA’s shareholders comprise the eighteen clubs competing in the top flight and the Polish Football Association. 
If a shareholder is relegated, it must transfer its shares to the club promoted to the top flight. 

The General Shareholders’ Meeting is Ekstraklasa SA’s supreme corporate body. Ahead of the 2025/2026 season, it was 
held on 29 June 2025. 

SHAREHOLDING STRUCTURE

18 CLUBS

5,1555%
each 7,201%

PZPN

representative of 
each of the top four 
clubs in the previous 
season's final table:

Karol Klimczak 
(Lech Poznań) 
- chairman

Wojciech Cygan 
(Raków Częstochowa) 
- vice-chairman

Wojciech Strzałkowski 
(Jagiellonia Białystok) 
- secretary

Tan Kesler 
(Pogoń Szczecin)

representatives 
elected by and from 
among the 
representatives of 
the fourteen 
remaining clubs:

Mateusz Dróżdź 
(Cracovia)

Paweł Jeż 
(KGHM Zagłębie Lubin)

PZPN 
representative:
Cezary Kulesza
- president of PZPN

SUPERVISORY BOARD 2025/2026

1 2 1
SUPERVISORY
BOARD
The ordinary General Shareholders’ Meeting 
elects Ekstraklasa SA’s seven-member 
Supervisory Board. It provides ongoing oversi-
ght of the company's operations. Its responsi-
bilities include appointing Management Board 
members, considering and deciding on propo-
sals submitted by the Management Board, and 
approving the company’s annual financial plans 
and strategies. 

The Supervisory Board members for the 
2025/2026 season were appointed for a term 
of office from 1 July 2025 to 30 June 2026.
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Ekstraklasa SA owns 100% of Ekstraklasa Live Park Sp. z o.o., which has produced the television feed for every top-flight 
match since July 2011. The company also produces matchday content, promotional videos for Ekstraklasa and its partners, 
features and social-media video content. Live Park also provides production supervision, directing, production and 
post-production services, and audits sports venues for their suitability for professional television broadcasting. On behalf 
of PZPN, it also operates the VAR systems. Leszek Miklas has been the company’s president since December 2012, while 
Marcin Serafin is its chief operating officer.

EKSTRAKLASA SA

Ekstraklasa SA is currently run by a two-member Management Board. Marcin Animucki has served as President of the 
Management Board since November 2017. Maciej Kolon has served as Vice-President of the Management Board since 
January 2024. 

Ekstraklasa SA operates through three departments.

ORGANISATIONAL STRUCTURE 
OF EKSTRAKLASA SA

LIVE PARK

STRUCTURE OF EKSTRAKLASA SA:

Marcin Animucki 
- president
• oversight of the implementation of business projects 

and strategic processes 
• sale of centralised media rights and centralised 

marketing rights 
• technological development of the league

Maciej Kolon 
- vice-president
• development of coaching and training 

infrastructure at clubs
• security matters
• relations with public authorities and local 

government, and public affairs activities

MANAGEMENT BOARD 
OF EKSTRAKLASA SA:

DEPARTMENT 
OF MATCH LOGISTICS
Marcin Stefański 
- Director 

COMMUNICATIONS, MARKETING 
AND SALES DEPARTMENT: 

Marcin Mikucki 
- Director 

FINANCE AND ORGANISATION 
DEPARTMENT

Krzysztof Bauza 
- Director (commercial proxy) 
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EKSTRAKLASA SA

EKSTRAKLASA FOUNDATION
Ekstraklasa SA is the founder of the Ekstraklasa Foundation. The Foundation works on CSR initiatives and on developing 
and promoting football among children and young people. Its activities include developing and delivering projects with the 
Ministry of Sports and Tourism, organising events with clubs and securing funding for these initiatives. The president of 
the Ekstraklasa Foundation is Maciej Kolon.

LEAGUE COMMISSION
The independent disciplinary body in Ekstraklasa is the League Commis-
sion. It has adjudicatory powers and rules at first instance on matters 
relating to the top-flight competition. It is appointed to a two-year term 
of office by the Supervisory Board of Ekstraklasa SA. Its appeals body is 
the Supreme Appeals Committee of the Polish Football Association. 
Under the agreement with PZPN on the management of the professional 
league, proceeds from disciplinary sanctions imposed by first- and 
second-instance bodies are used to fund youth training delivered by 
clubs and Ekstraklasa Foundation projects supporting the development 
of youth football.  Administrative support for the League Commission is 
provided by Ekstraklasa SA’s Department of Match Logistics.

The current term of office of the League Commission began in 2024 and 
will run until 2026.

Jarosław Poturnicki
- CHAIRMAN

Robert Błaszczak
– VICE-CHAIRMAN

Sebastian Antoniak

Filip Jańczuk

Antoni Libiszowski

Krzysztof Nowiński

Jerzy Stelmaszuk

Tomasz Szczerbatko
- SECRETARY

LEAGUE COMMISSION 
- TERM OF OFFICE 2024-2026:
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COMPETITION FORMAT
For the fifth season in a row, the league featured 18 
teams, each playing every other team home and away. 
That meant 34 matchweeks and a maximum of 102 points 
on offer. The winter break began after Matchweek 18. It 
lasted 45 days.

The final standings were determined by the number of 
points. In the event of a tie, the next criterion was the 
head-to-head record. Ultimately, the head-to-head 
record decided 2nd and 3rd place, as well as 13th and 14th. 
The next tiebreaker in the regulations – goal difference – 
was needed to separate 11th and 12th. 

Following Ekstraklasa’s rise in the UEFA association 
coefficient ranking, both the Polish champions and the 
league runners-up qualified for the UEFA Champions 
League qualifying for the first time. In total, Poland has  
five teams in qualifying for European club competitions.

The bottom three teams were relegated from the league.

EKSTRAKLASA
LEAGUE

The 2025/2026 PKO Bank Polski Ekstraklasa 
season began on Friday 18 July 2025. The season 
concluded with a record-breaking Multiliga in 
Matchweek 34 on 23 May 2026. It was the 100th 
Polish championship season!

*if the Polish Cup winners finish in the top two, the 
3rd-placed league team enters the UEL; if the Cup 
winners finish in the top four, the 5th-placed league 
team enters the UECL

2nd Place
Polish Cup*

1st Place

3rd Place

5th Place

4th Place
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PARTICIPANTS

KEY OUTCOMES

Lech Poznań began the defence of the Polish champion-
ship. Jagiellonia Białystok, meanwhile, was the only club to 
have finished in the top three in each of the previous two 
seasons. Among the three promoted clubs, Wisła Płock 
and Arka Gdynia had each won promotion to the top flight 
for the sixth time in their history. Bruk-Bet Termalica 
Nieciecza, meanwhile, entered the top flight as a promo-
ted club for the third time. At the start of the season, 
Lechia Gdańsk received a 5-point deduction from the 
PZPN Club Licensing Appeals Committee for breaching 
financial indicators.

The 2025/26 PKO Bank Polski Ekstraklasa featured 10 of 
the 15 highest-ranked clubs in the all-time top-flight table. 
Legia Warszawa had the longest uninterrupted stay in the 
top flight. It was the only club in the current field not to 
have been relegated in the 21st century – or, indeed, at 
any time since the Second World War. Lech Poznań 
ranked second in this respect, having competed in the top 
flight since 2003. Jagiellonia Białystok completed the top 
three, having played at this level since 2007. As many as 11 
of the teams competing in 2025/26 had joined or retur-
ned to the Ekstraklasa within the previous eight years.  

Poznań, Raków Częstochowa and Śląsk Wrocław had done 
so. The remaining European qualifiers, courtesy of 4th and 
5th place in the final standings, are: Raków Częstochowa 
and GKS Katowice. Both teams will enter the UEFA Confe-
rence League. Raków Częstochowa’s players will compete in 
Europe for the fifth time in the last six seasons. GKS Katowi-
ce return to Europe after a 23-year absence.

The teams relegated from PKO Bank Polski Ekstraklasa 
were: Lechia Gdańsk, Arka Gdynia and Bruk-Bet Termali-
ca Nieciecza.

Górnik Zabrze finished directly behind the club from 
Greater Poland. The club returned to the top three after a 
31-year absence. It had previously finished 1st or 2nd in the 
1990/91 season. Only Polonia Warszawa (1946–1998) and 
ŁKS Łódź (1958–1998) had previously gone longer between 
successive top-two finishes. Michal Gasparik’s side spent 
more matchweeks in the top two than any other team (18).

Both Lech and Górnik will represent Poland in the 2026/27 
UEFA Champions League qualifying rounds. Thanks to 
Ekstraklasa’s high position in the UEFA ranking, Górnik 
became the first Polish runners-up to earn a place in the 
competition. The Silesian side also won the Polish Cup, which 
would have given them a place in the UEFA Europa League 
had they finished outside the Top 2. That berth, however, 
went to the third-placed team.

That was Jagiellonia Białystok. Duma Podlasia (the Pride of 
Podlasie) finished in the top three for a third successive 
season, having placed 1st and 3rd in the previous two 
campaigns. It is currently the longest such run. Earlier in the 
21st century, only Wisła Kraków, Legia Warszawa, Lech 

After 10 months of competition, the Polish championship title was decided for the 98th time. Lech Poznań claimed it for the 
10th time, and for the second season in a row. This made it the fifth club in history to win at least 10 Polish championship 
titles. Kolejorz have won the trophy three times in the last five seasons. This time, Lech secured the title in the penultimate 
matchweek. It was top of the table after each of the last nine matchweeks.

TOP-5 BY NUMBER OF 
POLISH CHAMPIONSHIP TITLES

BIGGEST RISE FROM 
WINTER-BREAK POSITION 

15 14 14 1013

GKS KATOWICE

LEGIA WARSZAWA

LECH POZNAN

+11 places

+11 places

+7 places
(from 8th to 1st)

(from 17th to 6th)

(from 16th to 5th)

0 1 2 3 4 5 6 7 8 9 10 11
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EKSTRAKLASA LEAGUE

LAST CHAMPIONS WHO 
WERE BELOW 5TH PLACE 
AT THE WINTER BREAK 

A CLOSELY CONTESTED LEAGUE
The small gap between the first and last teams meant that 
the average difference between adjacent sides in the 
table stood at 0.61 points. Fifteen teams were at most one 
point behind the side directly above them. 

For the first time under the current points system, every 
team entered the winter break averaging more than 1.00 
point per match. Even the bottom two at that stage, Bruk-
-Bet Termalica Nieciecza and Legia Warszawa, were 
averaging 1.06 points per match. 

Ultimately, many of these trends held. A strong spring, in 
which Lech averaged 2.00 points per match, combined 
with tight margins across the table to lift the Poznań club 
to top spot. The team moved into top spot in Matchweek 26 
and never relinquished it until the end of the campaign. 
Lech Poznań thus became the first Polish champion to be 
outside the Top 7 at the winter break! 

By the winter break, the table was already pointing to 
a tightly contested second half of the season. Wisła Płock 
topped the table at that stage. It was the first promoted 
club to do so in the 21st century. Wisła Płock's players 
were the first newly promoted side since 2017/18 to lead 
the table after more than half of the season had been 
played. 

However, Wisła Płock's lead over the bottom-placed team 
at the most recent winter break was only 11 points! It was 
the smallest gap ever recorded between the top and 
bottom of the table at the winter break since the autumn-
–spring format was introduced in 1962/63 – even though 
wins were worth only two points until 1994/95. Previo-
usly, the record had stood at 16 points in 1972/1973 and 
1982/1983. Under the current points system, this gap has 
never fallen below the 20-point mark.

In the end, the gap from first to last was just 25 points. No season under the current points system had produced a smaller 
gap between first and last (the previous low was 26 points). That was all the more remarkable in an 18-team league played 
over 34 matchweeks. What is more, even in the days when a win was worth two points, the last time a smaller gap occur-
red was in 1984/1985 (21 points, but over 30 matchweeks). Moreover, for the first time since 2017/18, every team avera-
ged at least 1.00 point per match. Only the gaps between 1st and 2nd, and between 4th and 5th, were greater than three 
points. Between 9th and 14th place, the gap was just three points.

8th 1st 6th 1st 6th 1st 6th 1st

2025/2026 2018/2019 1989/1990 1982/1983

0 10 20 30 40 50

46,94 Standard
deviation 

7,27

AVERAGE POINTS 
PER TEAM
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EKSTRAKLASA LEAGUE

GOALS
At the winter break, however, the season was on course 
for an even higher figure. The first 160 matches produ-
ced 460 goals. That means an average of 2.875 goals 
per match. That is the second-highest first-half-of-se-
ason average in the 21st century!

For the first time in Ekstraklasa history, more than 800 
goals were scored in three consecutive seasons. After 
823 goals in 2023/24 and 843 in 2024/25, another 837 
were scored in 2025/26. That is also the third-highest 
total in the history of the top flight. The average of 2.74 
goals per match is the fourth-highest in the 21st century. 

MOST GOALS 
IN AN EKSTRAKLASA SEASON

INDIVIDUAL CATEGORY 
LEADERS:

HIGHEST AVERAGE GOALS/MATCH UP TO 
THE WINTER BREAK IN THE 21ST CENTURY 

1928

2024/2025

2025/2026

1927

2023/2024

2018/2019

852 goals

843 goals

837 goals

827 goals

823 goals

2.92 goals/match

2.88 goals/match

2.83 goals/match

2.76 goals/match

2.75 goals/match

2004/2005

2025/2026

2018/2019

2021/2022

2002/2003

822 goals

TOP SCORER
Slovak to achieve the feat since Robert Demjan in 2013 and 
the youngest Ekstraklasa top scorer since Artjoms 
Rudņevs in 2011/12. In the 2025/2026 season, Tomas 
Bobcek also won the goals + assists classification (26 
points). He also recorded the most matches with two or 
more goals (5).

Tomas Bobcek finished as the league’s top scorer. The 
Lechia Gdańsk forward scored 20 goals during the season. 
This means that in seven of the last nine seasons, at least 
one player has reached that mark. He became only the 
second Lechia Gdańsk player to finish as the league’s top 
scorer, after Marco Paixao, who scored 18 goals in 2016/17 
(the same tally as Marcin Robak). He was also the first 

Tomas
Bobcek

20

Goals
scored

Karol
Czubak

18

Goals
scored
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12

Assists

11



EKSTRAKLASA LEAGUE

2025/2026 SEASON HIGHLIGHTS 
– MOMENTS TO REMEMBER:

Two clubs matched their biggest-ever Ekstraklasa win. Radomiak Radom beat Pogoń Szczecin 
5:1. Newly promoted Bruk-Bet Termalica Nieciecza also beat Jagiellonia Białystok 4:0.

Antonio Milić (Lech Poznań) made 133 passes, 126 of them accurate. Both figures were new 
individual single-match highs in Ekstraklasa since the start of the 2017/18 season, surpassing 
Damian Dąbrowski’s previous marks of 131 passes and 123 accurate passes.

In Luka Elsner’s first PKO Bank Polski Ekstraklasa match as a coach, Cracovia beat Lech Poznań 
4:1. It was the first time since 2019 that a team had scored at least four goals in a coach’s first 
match at this level.

1
MATCHWEEK

Mariusz Misiura (Wisła Płock) won each of his first three PKO Bank Polski Ekstraklasa matches 
in charge. No coach making his top-flight debut had started this well since the 2018/19 season. 
Ivan Djurdjevic matched that feat with Lech Poznań in 2018/19. 3

MATCHWEEK

Artur Jędrzejczyk began his 16th season in the Polish top flight with a match against Korona 
Kielce. In each of those seasons, he made at least one appearance for Legia Warszawa. No other 
player in the current competition had spent as many top-flight seasons with his present club.2

MATCHWEEK

MOST EKSTRAKLASA 
SEASONS WITH THE SAME CLUB 

16

Artur
Jędrzejczyk 

12

Taras
Romanczuk

12

Arkadiusz
Woźniak

11

Tomasz
Mokwa

Taras Romanczuk scored against Cracovia to make it 12 consecutive Polish top-flight seasons 
with at least one goal. This is currently the longest such run among all players registered for the 
competition. The previous player to score in at least 12 consecutive Ekstraklasa seasons was 
Rafał Boguski, who found the net in 13 straight campaigns from 2006/07 to 2020/21. 

4
MATCHWEEK
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Damian Dąbrowski (KGHM Zagłębie Lubin) provided three assists in the match against Lechia 
Gdańsk. He is the first player in the league to provide three assists in a match since 28 April 
2024. The KGHM Zagłębie Lubin midfielder also equalled the best single-match league perfor-
mance recorded since the start of the 2017/18 season. 

In Matchweek 5 of the PKO Bank Polski Ekstraklasa, Jesus Imaz (Jagiellonia Białystok) scored 
his 100th goal in Poland's top flight. He became the 33rd player in the competition’s history to 
reach 100 goals. He also became the 5th player to score at least 100 goals in the 21st century. 
Among foreign players, only Flavio Paixao had reached the 100 Club before Imaz. 

5
MATCHWEEK

Wisła Płock recorded five wins and one draw in six matchweeks. It is the best start by a promo-
ted club in Ekstraklasa history. In the 21st century, only GKS Bełchatów in 2014/15 had also 
remained unbeaten at this stage of a season immediately after promotion. 

6
MATCHWEEK

Marek Papszun recorded his 100th top-flight win as a coach. The milestone came in Raków 
Częstochowa’s 2:0 home win over Motor Lublin.  It was his 179th match as a coach in the top 
flight. He also became only the second coach, after Leszek Jezierski at ŁKS Łódź, to win 100 
Ekstraklasa matches with the same club.

11
MATCHWEEK

KGHM Zagłębie Lubin beat Legia Warszawa 3:1 in Matchweek 12. That ended a run of ten conse-
cutive top-flight meetings in which Wojskowi had taken all three points – the longest such 
winning streak between any two current PKO Bank Polski Ekstraklasa clubs.

12
MATCHWEEK

In the 37th minute, Karol Struski of Raków Częstochowa was shown a red card in the clash with 
Lechia Gdańsk. His team still took all three points. Tomasz Pieńko scored the match-winning goal 
more than 40 minutes after his team-mate was sent off. It was the first time a team had scored 
the match-winning goal while playing a man down since Pogoń Szczecin's away win over Pusz-
cza Niepołomice on 4 November 2023. Raków played a man down for 53 minutes and still won – 
the longest such spell by a winning team since Miedź Legnica played 59 minutes with ten men 
against Lechia Gdańsk on 27 August 2022.

13
MATCHWEEK
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Oskar Pietuszewski (Jagiellonia Białystok) scored his fourth PKO Bank Polski Ekstraklasa goal. 
He did so aged 17 years and 173 days. He is the youngest player to reach that tally in more than 
five years. The last younger player to do so was Aleksander Buksa in June 2020. 15

MATCHWEEK

A 5:1 win over KGHM Zagłębie Lubin in Matchweek 16 lifted Pogoń Szczecin to 6th in the Ekstra-
klasa all-time table. In doing so, the Szczecin club moved above ŁKS Łódź. 16

MATCHWEEK

In its match against Arka Gdynia, Raków Częstochowa became the first team since 20 May 2024 
to score three goals from outside the penalty area in a single match. ŁKS Łódź had previously 
achieved the feat against Stal Mielec and, like Raków, scored all three goals before half-time. The 
previous away side to achieve the feat was Pogoń Szczecin, against Cracovia on 19 May 2018.

Tomas Bobcek (Lechia Gdańsk) became the first player born in the 21st century to hit double 
figures in a single season in the Polish top flight. Before the 2001-born Slovak, no player from 
that generation had scored more than nine goals in a season. Bobcek was also the youngest 
player to reach double figures in a season – aged 24 years and 82 days when he scored his 10th 
goal – since John Yeboah did so in 2022/23 at 22 years and 332 days.

In Matchweek 17, Radomiak Radom equalled their club record for the biggest Ekstraklasa win by 
beating Górnik Zabrze 4:0. Radomiak Radom became the first established top-flight club since 
Raków Częstochowa in 2021/22 to equal or improve their record winning margin twice in the 
same season.

Rafał Janicki (Górnik Zabrze) moved into 10th on the Ekstraklasa all-time appearances list when 
he played his 395th match. The Górnik defender is the only player currently in the league to 
have competed in each of the last sixteen Ekstraklasa seasons. During the season, he also made 
his 400th top-flight appearance.

17
MATCHWEEK

EKSTRAKLASA LEAGUE

MOST RECENT PLAYERS 
TO REACH 400 APPEARANCES IN THE EKSTRAKLASA 
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18
MATCHWEEK

Tomas Bobcek (Lechia Gdańsk) scored two goals and provided an assist against Górnik Zabrze. 
It was his fourth consecutive match with at least two points in the goals + assists classification. 
No one in the last nine seasons has had such a run. 

Górnik Zabrze celebrated reaching 2,000 matches in the top division. Górnik became only the 
fourth club in history to reach that milestone. The 2,000 matches spanned more than 69 years 
– from Górnik’s debut in March 1956 – and 68 seasons. It is the fourth club to  reach that mark 
in the Ekstraklasa. All these milestones took place in the 21st century. 

20
MATCHWEEK

Wisła Płock did not concede more than one goal in any of their first 20 matches this season. 
They became the first team in the 21st century to start a Polish top-flight season in this way. 
Wisła Płock surpassed the previous record set by Legia Warszawa in 2007/08, when Legia 
went 19 matches from the start of the season without conceding more than once. 

22
MATCHWEEK

Bartosz Nowak recorded an assist in his fourth consecutive PKO Bank Polski Ekstraklasa 
match. Only three players have recorded such a run since the 2017/18 season. The only two 
players to achieve the feat before the GKS Katowice midfielder were both from Lech Poznań: 
Pedro Tiba (between July and September 2020) and Afonso Sousa (September/October 2024). 

It was the first direct meeting between two World Cup winners in Ekstraklasa history. Lukas 
Podolski (Górnik Zabrze) and Benjamin Mendy (Pogoń Szczecin) faced each other. The previous 
top-flight meeting between two World Cup medallists came in June 1988, when Lech Poznań’s 
Piotr Skrobowski and Legia Warszawa’s Piotr Janas – both third-place finishers in 1982 – were 
on opposing sides. 

Taras Romanczuk made his 350th appearance for Jagiellonia Białystok in the Ekstraklasa. He is 
the eighth player in history to make 350 top-flight appearances for a single club. In the 21st 
century, only Paweł Brożek had done so before him (356 matches for Wisła Kraków). Roman-
czuk also became only the third player, after Hieronim Barczak and Lucjan Brychczy, to make 
350 top-flight appearances for the first club he represented at that level without an intervening 
spell at another club, abroad or in a lower division.

MOST MATCHES FOR A SINGLE CLUB 
IN THE EKSTRAKLASA 
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Najwięcej kolejek w TOP-3 (31)
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MOST COMPLETED PASSES IN A SINGLE SEASON 
(SINCE 2017/18)

23
MATCHWEEK

Lechia Gdańsk drew 2:2 with Arka Gdynia. Lechia Gdańsk remained unbeaten after 17 
Ekstraklasa meetings with Arka. It was only the third such run in Polish top-flight history.

29
MATCHWEEK

Jesus Imaz became the highest-scoring foreign player in Ekstraklasa history. The Jagiellonia 
Białystok player took his tally to 110 goals. That put him two goals clear of Flavio Paixao in second 
place on the list. During the season, Imaz also set the record for the most Ekstraklasa goals by 
a foreign player for one club, reaching 96 for Jagiellonia Białystok.

30
MATCHWEEK

Lech Poznań beat Legia Warszawa 4:0. It was their fifth consecutive home match in which they 
scored at least three goals. They became the first team with such a run since Legia Warszawa in 
the 2019/2020 season.

31
MATCHWEEK

Patrik Hellebrand (Górnik Zabrze) made more than 2,000 passes for the second consecutive 
season. The previous player to do so was Damian Dąbrowski, across the 2022/23 and 2023/24 
seasons. Hellebrand also became the only player since 2017/2018 to record two seasons with 
more than 2,000 completed passes. 

Kamil Grosicki (Pogoń Szczecin) reached 20 years since his Ekstraklasa debut. The previous 
active top-flight player to reach the same milestone was Łukasz Surma in 2016.32

MATCHWEEK

EKSTRAKLASA LEAGUE

Damian
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Hellebrand
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2,195 2,033 2,011 1,943

2022/2023 2025/2026 2024/2025
2024/2025
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33
MATCHWEEK

Karol Czubak scored his 18th goal of the season. He became only the second Polish player in the 
21st century to score 18 goals in his debut Ekstraklasa season, after Grzegorz Piechna in 
2005/06. It was also the highest goal tally by a Pole since the 2017/2018 season.

Raków Częstochowa went 3:0 up away to Piast Gliwice in the 25th minute. The previous away 
side to go 3:0 up even earlier was Bruk-Bet Termalica Nieciecza against Śląsk Wrocław on 23 
April 2022, reaching that scoreline in the 20th minute.

34
MATCHWEEK

Lukas Podolski (Górnik Zabrze) became the oldest outfield player in Ekstraklasa history. On the 
day of the match against Radomiak Radom, he was 40 years and 353 days old. The previous 
record-holder, Piotr Reiss, was 6 days younger in his last appearance at this level.

EKSTRAKLASA LEAGUE
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PKO Bank Polski Ekstraklasa began the 2025/26 
European campaign ranked 15th in the UEFA association 
coefficient table. Poland went on to improve that position 
further. Polish league clubs collected 15.750 points in total, 
lifting Poland to 12th in the ranking.

Ekstraklasa was one of the few leagues with all of its 
representatives still involved after qualifying. For the first 
time in history, four Polish teams played in the league 
phase of European club competitions. All four clubs 
competed in the UEFA Conference League. That was a 
competition record. Three Polish clubs also remained in 
European competition into the spring for the first time. 

Raków Częstochowa, Lech Poznań (both eliminated in the 
round of 16), Jagiellonia Białystok (round of 32) and Legia 
Warszawa (league phase) recorded 32 wins, 11 draws and 
15 defeats between them, including 15 wins, 6 draws and 
11 defeats after qualifying. Judging by the UEFA club 
coefficient ranking, the points taken off teams from the Top 
5 leagues can be considered the most valuable "scalps": 
Jagiellonia's win over ACF Fiorentina, Lech's draw with 
1.  FSV Mainz 05, or Jagiellonia's draw with RC Strasbourg.

The quartet of Ekstraklasa clubs earned 15.750 points in 
European club competitions. It was Ekstraklasa’s 
best-ever season in the UEFA association coefficient 
ranking. Poland improved on the previous season’s 
coefficient by four points, climbing from 15th to 12th in the 
ranking. That improvement brings clear benefits. 
A 15th-place finish in the previous season guaranteed five 
berths for Poland's European qualifiers. For the 2025/26 
season alone, Ekstraklasa ranked 7th, with Greece the 
only country still able to push it down to 8th. It will begin 
the next season 10th in the association coefficient ranking.

EUROPEAN CLUB 
COMPETITIONS

This rise will allow Polish clubs to begin their European 
campaigns in later qualifying rounds. The champions, 
runners-up and Polish Cup winners now need to win just 
one two-legged tie to guarantee a place in the league 
phase of a European club competition.

UEFA ASSOCIATION COEFFICIENT RANKING 
AT THE START OF THE 2026/2027 SEASON

8. Netherlands - 48.729 pts

9. Turkey - 45.175 pts

11.

12.

Czechia - 41.825 pts

Greece - 40.412 pts

Poland - 42.125 pts10.

EKSTRAKLASA LEAGUE

HIGHEST-RANKED UEFA CLUBS 
BEATEN BY POLISH TEAMS 
– 2025/2026

ACF Fiorentina

Szachtar Donieck

Szachtar Donieck

SK Rapid Wiedeń

SK Rapid Wiedeń

KRC Genk

Jagiellonia

Lech

Legia

Lech

Raków

Lech

22.

45.

45.

74.

74.

77.
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DOUBLE PASS
On 18 August 2025, Warsaw hosted a conference launching 
Double Pass, one of the most important Polish football 
training initiatives of recent years. The meeting was atten-
ded by representatives of the Polish Football Association, 
Ekstraklasa SA, Pierwsza Liga Piłkarska and Double Pass, 
as well as youth national team coaches, club presidents, 
sporting directors and academy heads of clubs from the top 
two divisions.

The project, scheduled to run from 2025 to 2028, aims to 
improve the development of football talent in Poland by 
raising training standards and supporting the sustainable 
sporting, financial and social growth of clubs and acade-
mies. The partnership is intended to give Polish clubs 
a sustainable development system based on international 
standards while remaining tailored to local conditions.

The August conference was the programme's official 
launch and an opportunity to present its key principles. With 
more than 20 years of experience, Double Pass has worked 
with federations, confederations, leagues, clubs and gover-
nment institutions. Its work covers three core areas: audit 
and analysis, education and mentoring, and implementation 
and consultancy. The four-year programme was introdu-
ced to raise football training standards across Poland and 
help maintain them over the long term.

The plan was for Ekstraklasa clubs to be the first to take 
part in the partnership with Double Pass, with Betclic 1. Liga 
teams joining them from 2027. PZPN and Ekstraklasa SA 
covered the full cost of the project. Club participation was 
designed to be voluntary.

ACADEMY SUPPORT PROGRAMME
The continuation of the Academy Support Programme for 
football academies run by Ekstraklasa clubs and 1. Liga clubs 
was announced by sports and tourism minister Jakub 
Rutnicki during a press conference held in August at Enea 
Stadion in Poznań. Run for the second time (the first edition 
was launched in 2024), the programme aimed to promote 
physical activity among children and young people and 
improve the quality of football training.             
               
The Ministry of Sports and Tourism was set to support 
34 football academies affiliated with PKO BP Ekstraklasa 
and Betclic 1. Liga clubs.  The total funding amounted to PLN 
14 million. The funds were used for purposes including 
coaches' salaries, the purchase of sports equipment and 
the organisation of football matches and tournaments. The 
clubs also benefited from infrastructure programmes 
supporting the construction and modernisation of sports 
facilities. Thanks to these funds, modern pitches, training 
facilities and training centres were built in many locations 
across the country.

Moreover, Minister Jakub Rutnicki announced that decisions 
would soon be taken on two support programmes – 
launched for the first time last season – for teams compe-
ting in the Central Junior League and the Central Junior 
Women's League. More than PLN 12m in grants was 
earmarked for 164 football teams, including 60 women's 
teams and 104 men's teams.

The event was also attended by Ekstraklasa SA president 
Marcin Animucki, President of the Management Board of 
Pierwsza Liga Piłkarska Marcin Janicki and Lech Poznań 
president Karol Klimczak.

CONSISTENT SUPPORT
Each season, Ekstraklasa distributes PLN 18m to its 
clubs – PLN 1m per club. Ekstraklasa also helps fund the 
Pro Junior System, with around PLN 7.3m allocated to 
the programme in the 2025/26 budget. 

Support for youth football is also delivered through the 
Ekstraklasa Foundation and projects such as Klasa 
Ekstra Academies, Ekstra Talent and Ekstra Klub.

This season, Legia Warszawa U-19 reached the UEFA Youth 
League round of 16, achieving the best-ever result by a Polish 
team in the competition.

EKSTRAKLASA LEAGUE

ACADEMIES
Club academies are an absolutely crucial part of football development in Poland. For many years, Ekstraklasa SA has 
worked to improve youth training conditions.

FOUR PHASES OF THE DOUBLE PASS
PROJECT

1. Comprehensive analysis

2. Targeted education

3. Systematic audit

4. Implementation
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PARTNERS
The centralised marketing rights offered by Ekstraklasa are built around advertising space provided by all top-flight 
clubs. These rights are packaged into attractive sponsorship offerings that filled the entire sponsorship pyramid in the 
2025/26 season.

EKSTRAKLASA 
BRAND

OFFICIAL PARTNER

The Communications, Marketing and Sales 
Department handles Ekstraklasa brand projects. 
Its main responsibilities include day-to-day work 
with business partners, developing marketing 
packages and keeping stakeholders informed 
about Ekstraklasa's activities.

PRINCIPAL PARTNER

AKADEMIESSUPPLIER

TITLE SPONSOR

LICENSEESOFFICIAL BROADCASTER
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The title sponsorship package includes the right 
to incorporate the partner's corporate or 
product brand into the name of the competition 
for a specified period. This also entails integrating 
the brand logo with the Ekstraklasa competition 
logo. The partner receives broad exposure 
across all 306 top-flight matches, with branding 
featured on the shirts of all teams, around the 
stadium, on LED perimeter boards, on the pitch 
and on TV interview backdrops. The partnership 
can also include fan products carrying the 
Ekstraklasa brand. 

TITLE SPONSOR

PKO Bank Polski is the title sponsor of the top-flight football league. As a 
result, the competition was known as PKO Bank Polski Ekstraklasa for the 
seventh season running. This is the longest title sponsorship in Ekstraklasa's 
history. 

It was another season of cooperation with PKO Bank Polski, featuring 
special projects promoting young players (Young Player of the Month and 
Young Player of the Season) and engaging fans through Ekstraklasa quizzes. 
PKO Bank Polski also supported league initiatives for children and young 
people, including Klasa Ekstra Academies and the player escort programme. 

Totalizator Sportowy has worked continuously with Ekstraklasa SA for 12 
years, making it the longest-running partnership in the competition’s 
history. In the 2025/2026 season, it continued as a principal partner. 

Totalizator Sportowy sponsored the following awards: Number of the 
Month and Number of the Season. The LOTTO brand remained a partner of 
the league's mobile application and the title sponsor of the Fantasy Ekstra-
klasa game.  In addition, Ekstraklasa promoted the LOTTO brand on the 
league's official website and across its social media channels.  Ahead of 
each matchweek, Ekstraklasa published a partner-branded “Matchweek in 
Numbers” feature.

The principal partner package includes branding 
on every club’s shirts, at stadiums and in televi-
sion broadcasts. It also entitles the partner to use 
this title in marketing communications. 

PRINCIPAL PARTNER
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Ekstraklasa's partner portfolio also includes the 
Official Watch Brand. The partnership primarily 
covers the production of licensed Ekstraklasa 
watches. The brand is visible at stadiums and in 
television broadcasts and features regularly in the 
league’s marketing, advertising, promotional and 
communications activity. It is also permanently 
displayed as the clock in the top-right corner of 
the competition’s official website. It also appears 
occasionally during Live IRL broadcasts.

OFFICIAL 
WATCH BRAND

OFFICIAL PARTNER

Aztorin has been the Official Watch Brand since 2015.  The partnership’s 
flagship product is the official competition watch. Aztorin is also one of the 
partners supporting the Player of the Month selection and bespoke video 
productions created for the brand during the season. For the 2025/2026 
season, a new model of the Official Ekstraklasa Watch was unveiled.

EKSTRAKLASA BRAND

Ekstraklasa SA also offers official partner packa-
ges. Official partners may use the Official Partner 
of Ekstraklasa title and logo in their marketing 
communications, together with the crests of all 
league clubs. The packages also include television 
and stadium exposure designed to reach consu-
mers effectively. Beyond brand exposure, Ekstra-
klasa also supports initiatives designed to help its 
partners grow their businesses. 

The brands of the official partners were displayed at league stadiums and in 
match broadcasts. Ekstraklasa also supported their product campaigns 
across its own channels. In the 2025/2026 season, the official partners 
were: STIHL (since 2019), Engelbert Strauss (since 2023), Dr Witt (since 
2025) - also serving as statistics partner, and Duda (since 2025).
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EKSTRAKLASA BRAND

In the 2025/2026 season, matches were played with the Adidas Konektis 
Pro ball. It was the most technologically advanced ball ever used in Polish 
football. The balls used in PKO Bank Polski Ekstraklasa carried the compe-
tition logo alongside the title sponsor's logo. It was the 13th official adidas 
ball used in Ekstraklasa. The partnership has continued uninterrupted 
since 2014. 

adidas also partnered the league’s top scorer award.  The new agreement, 
running until the 2029/30 season, also expanded the promotional scope of 
the partnership. Ekstraklasa also supported adidas’s marketing communi-
cations in Poland through its social media channels and provided pitch-side 
exposure via match-ball stands shown in television broadcasts.

The Official Ball Supplier is a key technical partner 
of Ekstraklasa. Its main role is to design and produ-
ce the balls used in every Ekstraklasa match and 
supply them to the clubs. Before each match, the 
ball is displayed on a special stand placed by the 
entrance to the pitch. The agreement allows the 
supplier to promote the official match ball and sell it 
through its own channels. 

OFFICIAL BALL 
SUPPLIER

Ekstraklasa SA also offers licensing partnerships 
within its sponsorship structure. Depending on 
the business category, a partnership with Ekstra-
klasa can support the launch of a new product, 
strengthen an existing one and promote the 
partner’s brand.

LICENSEES

In the 2025/2026 season, Ekstraklasa SA granted licences to: 
• EA Sports – for the EA Sports FC26 game
• SEGA – for Football Manager 2026
• SportZoo – collectible cards

Ekstraklasa goals have been scored 
using official adidas match balls

9419
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CHANGES IN THE SPONSORSHIP 
PYRAMID
In the 2025/2026 season, Ekstraklasa SA signed a spon-
sorship agreement with DUDA, a Cedrob Foods SA brand 
producing poultry cold cuts, meat snacks and ready 
meals.  As part of the partnership, the Duda brand was 
promoted on LED perimeter boards during PKO Bank 
Polski Ekstraklasa matches, in match graphics shown in 
television broadcasts and in content published on the 
social media channels of the league and its clubs. One of 
the main activations was a series of competitions on 
Duda’s social media channels, with invitations to the pitch-
-side Fan Sofa offered as prizes.

Duda was also activated ahead of selected matches, 
where fans could visit dedicated zones and sample signa-
ture sandwiches. Additional events combined football and 
food experiences, strengthening the Duda brand’s asso-
ciation with following the league.

EKSTRAKLASA BRAND

Additionally, the Duda brand became a Partner of the 
Ekstraklasa Foundation and last season supported its 
projects for children and young people: Ekstra Talent, 
Ekstra Klub and Klasa Ekstra Academies.

At the Ekstraklasa Gala, it was announced that InPost 
Group, a leading provider of e-commerce logistics 
solutions, would become an Ekstraklasa partner from the 
new season under an agreement covering at least three 
seasons. This also explained the presence of an InPost 
courier, who delivered the Polish Championship Trophy to 
the centre of the pitch at Bułgarska before it was presen-
ted to Lech Poznań for the second year running.
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MONTHLY AWARDS

EKSTRAKLASA BRAND

Together with its partners, Ekstraklasa SA presented monthly awards in four categories recognising performances in the 
league. All of the award presentations were shared across Ekstraklasa’s and its partners’ social media channels.

PLAYER 
OF THE MONTH 

– selected by the captains of the 18 
teams and fans in a social media vote. 
This season, the award went to eight 
players from seven clubs.

COACH 
OF THE MONTH 

– selected by the head coaches of the 
teams competing in Ekstraklasa. This 
season, the award went to seven 
coaches from eight clubs (Marek 
Papszun won it while coaching both 
Raków Częstochowa and Legia 
Warszawa).

YOUNG PLAYER 
OF THE MONTH 

– awarded by a joint Ekstraklasa and 
PKO Bank Polski panel to Polish 
players born in 2005 or later. This 
season, the title went to six players 
from four clubs.

NUMBER 
OF THE MONTH 

– an award presented jointly by Ekstra-
klasa and Totalizator Sportowy. The 
winner was selected on the basis of 
match statistics, historical data and 
running metrics. This season, events 
involving seven clubs were recognised.

Partners:
Partners:

Partner:

Partner:

MOST MONTHLY 
AWARDS 
2025/2026 
- CLUBS  

8 7 3 3
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2026

GALA EKSTRAKLASY

The PKO Bank Polski Ekstraklasa season-ending ceremony took place on 25 May 2026. 
The Ekstraklasa Gala brought together representatives of league clubs and the Polish 
Football Association, distinguished players, coaches and officials, representatives of the 
Ministry of Sports and Tourism, and competition partners. The event also saw the 
season’s leading players and coaches announced. Fans could watch the event live on 
television and online via CANAL+ and TVP.

Lech Poznań, GKS Katowice and Motor Lublin each collected two awards. Jagiellonia 
Białystok, KGHM Zagłębie Lubin and Korona Kielce each collected one. Players from GKS 
Katowice, Zagłębie Lubin, Korona Kielce and Motor Lublin were among the Gala winners 
for the first time.

DEFENDER 
OF THE SEASON

Wojciech Mońka 
(Lech Poznań)

PLAYER 
OF THE SEASON

Bartosz Nowak
(GKS Katowice)

GOALKEEPER 
OF THE SEASON

Xavier Dziekoński 
(Korona Kielce)

MIDFIELDER 
OF THE SEASON

Bartosz Nowak 
(GKS Katowice)

LOTTO NUMBER OF THE SEASON
Jesus Imaz

(Jagiellonia Białystok)

–  record for most goals by a foreign player (110)

COACH
 OF THE SEASON

Niels Frederiksen
(Lech Poznań)

PKO BANK POLSKI YOUNG 
PLAYER OF THE SEASON

Marcel Reguła 
(KGHM Zagłębie Lubin)

FORWARD 
OF THE SEASON
Karol Czubak 

(Motor Lublin)

EKSTRAKLASA GALA

EKSTRAKLASA BRAND

Bartosz Nowak was the evening’s biggest 
individual winner. He was voted the 
2025/26 Player of the Season by his fellow 
Ekstraklasa players. In addition, the jury 
named him Midfielder of the Season. Karol 
Czubak of Motor Lublin also won two 
awards: Forward of the Season – the first 
Polish winner since 2016/17 – and the 
Turbokozak CANAL+ ranking.

26



EKSTRAKLASA BRAND

EKSTRAKLASA 
LEGENDS GALLERY

Among those presenting the awards were: Cezary 
Kulesza (president of PZPN), Jan Urban (Poland national 
team manager), Patrycja Balcerzak (former Poland inter-
national), Jakub Rutnicki (minister of sports and tourism), 
Michał Kołodziejczyk (director of the CANAL+ sports 
editorial department), Izabela Karolczyk – Stefańska 
(InPost), Michał Sobolewski (PKO Bank Polski), Artur 
Kapelko (PKO Bank Polski).

It is also worth noting that Wojciech Mońka (Lech Poznań) 
became the youngest-ever winner of the Defender of the 
Season award (aged 19 years and 127 days). Xavier 
Dziekoński, meanwhile, was the youngest Goalkeeper of 
the Season since the 2014/15 edition (aged 22 years and 
231 days). Niels Frederiksen retained the Coach of the 
Season title, becoming the first coach in history to do so. 
He also became the only foreign coach to win the award 
twice.

The Ekstraklasa Gala also featured an emotional ceremony 
as new names were inducted into the Ekstraklasa Legends 
Gallery. Guests paid tribute to the recently deceased Jacek 
Magiera with a standing ovation, while his brother Marek 
appeared on his behalf. Those honoured also included: 
Marek Chojnacki (record holder for the most Ekstraklasa 
appearances for a single club), Tomasz Wieszczycki 
(two-time Polish champion, Olympic silver medallist, 
member of the 300 Club), Krzysztof Dowhań (goalkeeping 
coach – 10-time Polish champion) and Andrzej Janisz 
(distinguished journalist, with credits including Studio 
S-13).

Ekstraklasa SA launched the Legends Gallery in 2018 to 
honour figures who have made outstanding contributions 
to the top Polish league. After fans and experts selected the 
best players from each decade in the Ekstraklasa app, it 
was decided that an annual ceremony would be held to 
induct further figures into this group, also - by decision of 
the organiser – from outside the list of honourees.  
Traditionally, this takes place during the Ekstraklasa Gala. 
 

INDUCTED INTO THE EKSTRAKLASA 
LEGENDS GALLERY:

Lucjan Brychczy

Włodzimierz Lubański

Zbigniew Boniek

Maciej Szczęsny

Tomasz Frankowski

2018
Henryk Kasperczak

Gerard Badia

Paweł Janas

Paweł Brożek

Piotr Celeban

2023
Jan Urban

Jan Furtok

Kazimierz Kmiecik

CANAL+

Janusz Basałaj

2025
Stanisław Oślizło

Grzegorz Lato

Włodzimierz Smolarek 

Kazimierz Deyna

Łukasz Surma

2019

posthumously

Henryk Reyman

Hubert Kostka

Mirosław Okoński

Franciszek Smuda

Władysław Żmuda

2022
posthumously

Teodor Peterek

Janusz Filipiak

Ernest Pohl 

Arkadiusz Głowacki

Henryk Apostel

Marek Citko

2024
posthumously

posthumously

posthumously

Jacek Magiera 

Krzysztof Dowhań

 Marek Chojnacki

Tomasz Wieszczycki

Andrzej Janisz

posthumously

2026
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PATRONAGE

ANNIVERSARY OF THE WARSAW 
UPRISING
Ekstraklasa SA together with the clubs joined in comme-
morating the 81st anniversary of the outbreak of the 
Warsaw Uprising during Matchweek 3. The initiative took 
place under the patronage of the Ministry of Sports and 
Tourism. Before each match, the national anthem was 
sung, and fans and participants in the event observed a 
minute's silence in memory of the insurgents. A special 
banner was also displayed at stadiums to mark the 
anniversary and pay tribute to those who took part in the 
Warsaw Uprising. These activities were the result of 
cooperation with Stowarzyszenie Warszawa 44 (Warsza-
wa 44 Association). 

EUROPEAN 
WEEK OF SPORT
Ekstraklasa joined the European Week of Sport 2025 
celebrations – the flagship initiative of the European Com-
mission, whose aim is to promote physical activity, a 
healthy lifestyle and social integration. This project highli-
ghted that football is more than just competition - it is a 
shared passion that builds stronger and more united 
communities.

WIELKA ORKIESTRA ŚWIĄTECZNEJ 
POMOCY (THE GREAT ORCHESTRA OF 
CHRISTMAS CHARITY)
Ekstraklasa SA joined the fundraising campaign for the 
34th edition of the Great Orchestra of Christmas Charity. 
This year, we offered for auction: the official match ball, 
an invitation for two to the Ekstraklasa Gala and the 
opportunity to co-host a VLOG before a selected PKO BP 
Ekstraklasa match on the Ekstraklasa TV channel on YT.

SPECIAL 
OLYMPICS
The Polish edition of the Special Olympics came to PKO 
Bank Polski Ekstraklasa stadiums on 15-18 May. The entire 
penultimate matchweek of the competition was dedicated 
to athletes with intellectual disabilities, who attended the 
stadiums as guests of honour. The event marked the 
opening of the 26th Special Olympics European Football 
Week. Players from all clubs took to the pitch alongside 
banners bearing the logos of Special Olympics Poland and 
PKO BP Ekstraklasa. A video featuring the campaign 
ambassador - Robert Lewandowski was shown on the 
giant screens. The purpose of the initiative was explained 
by stadium announcers and commentators. Ekstraklasa 
also supported the project on its social media channels.

EUROPE 
DAY
Europe Day was celebrated on 9 May 2026, and it is 
regarded as a day commemorating the fundamental 
aspects of European culture and values. This year, for the 
first time, Ekstraklasa joined the Polish Football Associa-
tion and Betclic 1. Liga in celebrating this event. At Ekstra-
klasa stadiums, particular emphasis was placed on the 
values embodied by the European model of sport. Thro-
ughout the entire weekend of Matchweek 32 of PKO BP 
Ekstraklasa, fans could see Europe Day graphics on the 
giant screens. The stadium campaign was also accompa-
nied by social media content and initiatives by individual 
Ekstraklasa clubs.

INTERNATIONAL DAY 
OF OLDER PERSONS
The International Day of Older Persons celebrations were 
full of sporting excitement and moving moments. For the 
first time in the history of PKO Bank Polski Ekstraklasa, 
senior citizens at stadiums across Poland had the oppor-
tunity to accompany the players before kick-off. As part 
of Matchweek 11 of the league season, they walked onto 
the pitch side by side with the players, waved flags, took 
part in player introductions and sat in the stands cheering 
on the teams. The campaign organised jointly by Przy-
szłość Pokoleń Foundation and Ekstraklasa aimed to 
recognise the most active senior citizens and emphasise 
that age is no barrier to pursuing their passions. 

As a nationwide sports brand, Ekstraklasa SA supports a range of historical, educational and charitable initiatives. By 
leveraging its communication reach, relationships with partners, club network and the engagement of fans, it supports 
the promotion of worthwhile content.
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CANCER 
FIGHTERS
Ekstraklasa SA joined the efforts of the Cancer Fighters 
foundation by donating unique football experiences for 
fans to a charity auction. Up for auction were two VIP 
tickets to a PKO Bank Polski Ekstraklasa match, an invita-
tion for two to the Ekstraklasa Gala and the official ball of 
the competition. All proceeds from the auction supported 
the work of the foundation and the people in its care who 
are fighting cancer.

STUDIES AT KOZMINSKI 
UNIVERSITY
For more than 10 years, Kozminski University, together 
with CIES and expert partners, has been running a  post-
graduate programme in Sport Management. The 
programme is structured around six subject areas: 
Management, Marketing, Law, Finance, Event Manage-
ment and Communication. Each module combines essen-
tial theoretical foundations, sessions with experts in the 
relevant field, practical classes and a broad, up-to-date 
perspective on issues related to the world of sport. The 
programme is delivered in cooperation with partners 
from the world of sport: FIFA/CIES, PGE Narodowy and 
Ekstraklasa SA.

Each event in the Ekstra Talent series ended with a foot-
ball tournament that gave the teams the chance to test 
their skills against one another.  All the young athletes 
received awards for their participation in the tournament 
from coaches and invited guests on a special stage, in 
a ceremonial setting befitting an event of that scale. 

Thanks to such initiatives, children and young people not 
only have the opportunity to compete at a high sporting 
level, but also the chance to further develop their skills, 
which may be the first step on the road to a professional 
football career. Ekstra Talent, however, is not only about 
tests and matches, but also about a wide-ranging 
programme of additional activities. Obstacle courses, 
pitches for 1-on-1 games, inflatables and activity zones 
are set up for the players.

EKSTRA TALENT
From 10-27 September 2025, the Ekstraklasa Foundation 
together with the 18 clubs of PKO BP Ekstraklasa organi-
sed the 10th edition of the Ekstra Talent project. This initia-
tive combines physical performance tests with football 
tournaments for children in the U-12 age group.  

At each event, three main tests were conducted and 
assessed by the academic staff of the Warsaw University 
of Physical Education: the endurance run (so-called beep 
test), the 10 × 5 m shuttle run, the bent-arm hang. Each of 
these tests provided information on the physical capabi-
lities of the young athletes, allowing precise identification 
of their strengths and the areas that required further 
improvement. Each player’s results were recorded and 
used to compile a comprehensive report.

WORKSHOPS FOR COACHES
Coaches from Ekstraklasa clubs, 1. Liga clubs and their 
partner academies took part in a coach education confe-
rence led by experienced coaches from England. The 
event took place on 10 April 2026 as part of the Klasa 
Ekstra Academies project.

At the invitation of the Ekstraklasa Foundation, Paul 
Stewart, a former England international who has long 
been active in promoting transparency and proper 
standards in children's coaching, opened the conference. 
He gave a presentation on topics including good practice 
and safety procedures for coaches working with the 
youngest age groups. 

Mark Vaudin, Matt Potter and Paweł Guziejko also gave 
presentations during the conference. In addition to the 
theoretical part, practical sessions on individual develop-
ment were also held.

This is another element of the Ekstraklasa Foundation's 
wide-ranging activities, aimed at providing practical 
support for coaching staff at clubs and sharing knowled-
ge about the development of young players, both in purely 
sporting and psychological terms. The Ekstraklasa Foun-
dation conference was supported by Ekstraklasa SA, PKO 
Bank Polski and the DrWitt brand, which provided partici-
pants with isotonic drinks and water.

PROJECTS FOR CHILDREN 
AND YOUNG PEOPLE
For many years, Ekstraklasa SA and the Ekstraklasa Foundation have been promoting sport among children and young 
people, fostering an active lifestyle and encouraging them to develop their football skills
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Speakers at this year's conference of Ekstraklasa clubs 
included experts from European clubs. Afram Kakur, 
Brand Director at VfB Stuttgart, spoke about developing a 
club brand. Ashley Kirby and Chris Samson, who work in 
marketing at Southampton FC, gave a presentation on 
building fan loyalty, while Milan Zavřel, head of marketing 
for the women's department at Sparta Praha, shared his 
experience of how the Czech club develops its women's 
team. Wojciech Tabiszewski also gave a presentation on 
collaboration between the men's and women's teams at 
Lech Poznań. In addition, Daria Wollenberg gave a presen-
tation on consistent football club branding, using Górnik 
Zabrze as an example.

Legal, tax, licensing and scheduling changes were also 
discussed. The clubs also met with representatives of 
PZPN and Piotr Borys, Secretary of State at the Ministry 
of Sports and Tourism. Ekstraklasa's partners also gave 
presentations: Canal+, PKO Bank Polski, adidas and Spor-
tZoo.

CONFERENCE IN JACHRANKA
A series of several dozen training modules, delivered by 
Polish and international experts, brought together repre-
sentatives of Polish professional football at the annual 
conference of Ekstraklasa clubs. Management Board 
members, finance directors and marketing and commu-
nications specialists from PKO Bank Polski Ekstraklasa 
clubs took part. At the invitation of Ekstraklasa SA, repre-
sentatives of 1. Liga clubs were also in attendance, along 
with – for the first time – representatives of the women's 
club football community. Ekstraklasa's guests also 
included representatives of the Polish Football Associa-
tion, along with President Cezary Kulesza.

As part of the annual training conference, Ekstraklasa 
prepared a comprehensive programme divided into 
thematic blocks. Lectures and workshops were led by 
experts in football club management and football develop-
ment, lawyers, and specialists in sales strategy, research 
and marketing, fan engagement, and the latest technolo-
gies used in professional sport.

EKSTRAKLASA BRAND

COOPERATION 
IN THE FOOTBALL COMMUNITY
Ekstraklasa SA actively cooperates with partners from the football community on both the international and national 
stage. League representatives exchange knowledge and experience with counterparts from across the football world. 
The company's staff actively contribute to the work of the Polish Football Association, European Leagues and ESSMA, 
among other organisations. Thanks to these activities, Ekstraklasa clubs can also draw on the expertise of specialists 
from abroad. 

KLASA EKSTRA ACADEMIES
In May 2026, the Ekstraklasa Foundation staged the 11th 
edition of its flagship project - the Klasa Ekstra Academies 
tournament series. Over the course of three weeks, this 
year's series stopped in every place with an Ekstraklasa 
team. The project was funded by Ekstraklasa SA. All the 
events were free to attend and organised in close coope-
ration with the clubs.

The young players' competition was based on two 
formats: traditional boys' and girls' matches in the U11 and 
U12 age groups, and Funino competitions for the youngest 
aspiring footballers in the U8 and U9 age groups. The 
older children were introduced to sporting competition, 
while the younger ones played on small pitches with 
mini-goals. In this way, they could improve their individual 
skills and, above all, have fun. 

The football tournaments took place in a picnic-style 
atmosphere, where siblings, parents and friends could 
spend time together. First-team players also took to the 
pitches to join in the fun and set an example for the next 
generation. 

The aim of such events remains to popularise an active 
lifestyle, encourage participation in training and promote 
positive sporting role models. The Ekstraklasa Foundation 
strives to ensure that every child, regardless of where 
they live or their level of ability, has the chance to expe-
rience the joy of playing, identify with an Ekstraklasa club 
and be inspired to continue their sporting development.
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PRESIDENTIAL DECORATIONS
President of the Republic of Poland, Andrzej Duda, 
awarded state decorations to mark the league compa-
ny's 20th anniversary. At the request of Ekstraklasa's 
then Supervisory Board chairman, Wojciech Strzał-
kowski, the decorations were awarded to representati-
ves of Ekstraklasa SA's governing bodies, as well as 
individuals representing football clubs participating in 
the competition.

The presidential decorations were awarded for servi-
ces to the development of Poland's most important and 
most popular sports league – Ekstraklasa. 

EKSTRAKLASA BRAND

SPORT BIZNES POLSKA 
AWARD
In October 2025, Marek Kubisiak, Sponsorship Manager 
at Ekstraklasa SA, was honoured with the title of Sport 
Biznes Polska Leader 2025. Kubisiak was recognised in 
the Sports Organisations category. The award was 
presented at Sport Biznes Polska’s 10th Anniversary 
Congress. The award recognises people who help shape 
Poland’s sports industry. 

POLISH FOOTBALL ASSOCIATION
During the 2025-2029 term of office, the president of 
Ekstraklasa SA, Marcin Animucki, also serves as 
vice-president for professional football at the Polish 
Football Association. Also serving on the Management 
Board during this period, on behalf of PKO Bank Polski 
Ekstraklasa clubs, are Wojciech Cygan of Raków 
Częstochowa and Wojciech Pertkiewicz of Arka Gdynia.

In addition, Ekstraklasa SA employees serve on PZPN 
committees: Marcin Stefański (vice-chairman of the 
Professional Football Commission, Social Dialogue 
Commission), Piotr Bielecki (secretary of the Compe-
titions Commission), Angelika Głuszek (Women's Foot-
ball Commission), Krzysztof Bauza (Financial Commis-
sion), Wojciech Bajak (Commission for Awards and 
Archival Resources), Dominik Mucha (Media and Com-
munications Commission).

Marcin Animucki
- president of the Management Board,

Marcin Stefański 
- director of the Department of Match Logistics, 

Marcin Mikucki 
- director of the Communications, Marketing and Sales Department, 

Krzysztof Bauza 
- finance director, 

Leszek Miklas 
- co-founder of Ekstraklasa SA 
and president of the Management Board of Ekstraklasa Live Park

Marcin Serafin 
– chief operating officer of Ekstraklasa Live Park

Andrzej Rusko 
– president of the Management Board of Ekstraklasa SA from 
2005-2012.

The President of the Republic of Poland also decorated 
representatives of Ekstraklasa clubs and CANAL+.

THE FOLLOWING EKSTRAKLASA 
REPRESENTATIVES RECEIVED 
PRESIDENTIAL DECORATIONS: 
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277,000 additional fans in the stands during the 2025/26 
campaign. Average attendance for the season as a whole 
was 13,577, while during the record-breaking final 
matchweek – as many as 19,781. The final matchweek, 
meanwhile, saw an unprecedented situation: every match 
was declared sold out before kick-off!

Lech Poznań recorded the highest average attendance in 
the 2025/26 season (31,065), becoming the first club to 
average more than 30,000 fans per match in Ekstraklasa. 
Górnik Zabrze finished second in this ranking - 23,888, with 
Legia Warszawa third on 23,490 fans per match. Fourteen 
clubs recorded average occupancy of at least 70%, nine of 
them - above 80%!

High attendance figures and sold-out stadiums for many 
matches have not been exceptional in Ekstraklasa for 
several years now, but have become an established trend. 
We are seeing more and more packed stadiums, attended 
by families with children, women and a growing base of new 
fans captivated by the atmosphere around Ekstraklasa. 
This gives clubs extra energy, but is also a very important 
element of the league's overall business development. The 
emotional aspect linked to purely sporting matters is also 
extremely important.

The 2025/2026 PKO Bank Polski Ekstraklasa season will go 
down as the best-attended season in professional league 
history. A total of 4,154,423 people attended the 306 league 
matches of the season just ended. In Matchweek 34,  sta-
dium attendance totalled 178 030, setting a new all-time 
record for a single matchweek. This surpassed the figure 
from Matchweek 27 of the 2024/2025 season, which stood 
at 157,308 spectators. Four of the five highest matchweek 
attendance figures in professional league history were also 
recorded last season.

The previous total attendance record was set in the 
2024/2025 season, when stadiums drew a combined 
3,876,550 spectators - an average of 12,668 per match. 
Attendance last season was up by more than 7.2% compa-
red with the 2024/2025 season, resulting in more than 

EKSTRAKLASA 
FOR FANS

ATTENDANCE

Football is now a major part of the entertainment 
industry. Together with its clubs, Ekstraklasa aims 
to turn sporting competition into an engaging 
entertainment product, reflecting changing leisure 
habits. Each year, the league broadens the 
matchday experience it offers fans. This is helping 
the league engage a growing fan base across 
generations.
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HIGHEST AVERAGE ATTENDANCE IN 2025/2026 
(AVERAGE OCCUPANCY)

31,065 23,888  23,490  17,75818,017

TOP-5 MATCHWEEKS WITH THE HIGHEST 
ATTENDANCE SINCE THE ESTABLISHMENT
OF EKSTRAKLASA SA

178,030
157,308 151,555 150,916 148,034

Matchweek 34. of
 2025/2026 

Matchweek 27.  of
 2024/2025 

Matchweek 1.  of
 2025/2026 

Matchweek 26.  of
 2025/2026 

Matchweek 6.  of
 2025/2026

75% 85% 77% 79%85%

22 matchweeks 
with attendance above 

100,000 13 atchweeks 
with attendance above 

120,000 5 atchweeks 
with attendance above 

140,000

Najwięcej kolejek w TOP-3 (31)
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20Since November 2018, Ekstraklasa has independently handled the sale of centralised media rights both in Poland and 
abroad. Currently, the television signal from matches in the Polish top flight reaches more than 200 countries worldwide.

MEDIA RIGHTS

MEDIA RIGHTS - POLAND
In the 2025/2026 season, CANAL+ remained the main 
broadcaster of PKO Bank Polski Ekstraklasa matches in 
Poland. This was the third year of the current agreement 
between Ekstraklasa SA and the broadcaster, out of the 
four years provided for in the contract worth nearly PLN 
1.3 billion. The broadcaster had the right to broadcast all 
306 matches live. At the same time, under separate 
rights, it could show online highlights both during matches 
and in several selected time windows after full-time. 

Telewizja Polska, meanwhile, retained the sublicence for 
live broadcasts in the free-to-air window. TVP broadcast 
one match from each matchweek. In total, it broadcast 34 
matches across its channels. 

Besides linear television, both broadcasters made 
matches available online – on the CANAL+ streaming 
service and on TVPSport.pl. As in previous years, the main 
broadcast partner, CANAL+, also decided to broadcast 
two matches during the season on a freely accessible 
YouTube channel. The selected fixtures were Lech Poznań 
v Cracovia in Matchweek 1 and Lech Poznań v Lechia 
Gdańsk in Matchweek 19. This service was limited to 
viewers located in Poland.

Ekstraklasa is preparing for the formal launch of a new 
media rights tender for the 2027/28 – 2030/31 seasons. 
The partners that will win the right to broadcast the 
league in Poland will be selected by the end of this year.

EKSTRAKLASA FOR FANS

DOMESTIC BROADCASTING RIGHTS 
2024/2025

306
matches

34
matches
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MEDIA RIGHTS - ABROAD
Ekstraklasa also sells international rights enabling over-
seas broadcasters to carry the competition feed. 

Broadcasts of all matches with Polish commentary are 
also available worldwide, except in Poland, Russia and 
Belarus, via the league's OTT service – Ekstraklasa.TV, on 

EKSTRAKLASA FOR FANS

COUNTRIES WITH ACCESS TO EKSTRAKLASA
VIA LINEAR TELEVISION 
OR LOCAL PLATFORMS 

USA and CANADA

all matches

BROADCASTER:

BROADCASTS:

COUNTRIES: 

ARGENTINA

1 match 
in each matchweek

BROADCASTER:

BROADCASTS:

COUNTRIES: 

USA

SPAIN

GERMANY

CZECHIA UKRAINE

LITHUANIA

LATVIA

ESTONIA

CANADA

ARGENTINA

SWITZERLAND MOLDOVA

MONTENEGRO

SLOVENIA

CROATIA

SLOVAKIA
AUSTRIA

SERBIA
BOSNIA AND HERZEGOVINA

KOSOVO
NORTH MACEDONIA

SPAIN

1 match 
in each matchweek

BROADCASTER:

BROADCASTS:

COUNTRIES: 

AUSTRIA, GERMANY, 
SWITZERLAND

20 matches 
per season

BROADCASTER:

BROADCASTS:

COUNTRIES: 

3 matches 
in each matchweek

BROADCASTER:

BROADCASTS:

COUNTRIES: 
BALKANS
(Bosnia and Herzegovina, 
Serbia, Kosovo, Slovenia, 
Croatia, Montenegro, 
North Macedonia)

3 matches 
in each matchweek

BROADCASTER:

Sportmedia

BROADCASTS:

COUNTRIES: 
LITHUANIA, LATVIA, 
ESTONIA, MOLDOVA, 
UKRAINE

3 matches 
in each matchweek

BROADCASTER: 

BROADCASTS:

COUNTRIES: 
CZECHIA, SLOVAKIA

subscription (for a monthly fee or via a one-off payment 
for the whole season).

In addition, the Polish top flight was available in 21 coun-
tries via linear television or local platforms. 
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Ahead of the season, Ekstraklasa signed an agreement 
with beIN Media Group, under which PKO Bank Polski 
Ekstraklasa matches were broadcast on sports channels 
in the United States and Canada in the 2025/26 and 
2026/27 seasons. This was the first agreement for the 
broadcast of the Polish top-flight football league in North 
America.

The agreement provided for live broadcasts of selected 
PKO Bank Polski Ekstraklasa matches, with English and 
Spanish commentary, on beIN Sports pay-TV channels 
and via the beIN Connect service online and on mobile, as 
well as on the broadcaster's FAST channel. Under the 
non-exclusive licence, beIN Sports also acquired VOD 
rights, news access rights and rights to air match highli-
ghts. The channels carrying the broadcasts reached 

nearly 9 m households for the English-language version 
and more than 6 m for the Spanish-language version. 

During the season, Ekstraklasa also signed an agreement 
with TELLY for broadcasts in Czechia and Slovakia. From 
matchweek 19 of PKO Bank Polski Ekstraklasa, those 
channels carried three matches from each round of 
fixtures, as well as match highlights. The agreement 
provides for live broadcasts of 150 matches from the 
Polish top flight in the 2025/26 and 2026/27 seasons. 

Broadcasts were available on the pay-TV channels Strike 
TV (Czechia and Slovakia), while the third-choice match 
was also shown on the free-to-air Czech channel Spor-
ty.TV. Matches can also be watched on the licensees' 
streaming and mobile platforms. 

EKSTRAKLASA FOR FANS

EKSTRAKLASA.TV
Ekstraklasa.TV is Ekstraklasa's own OTT platform opera-
ted by Live Park. It enables users outside Poland to watch 
live match broadcasts with Polish commentary anywhere 
in the world (excluding Russia and Belarus). The system 
allows users to purchase access to a selected match 
(pay-per-view), as well as to watch broadcasts of all PKO 
Bank Polski Ekstraklasa matches as part of a subscription 
- monthly or for the season. Fans in Poland and in other 
countries can, however, log in and watch other content on 

the service and app free of charge, including highlights 
and standout passages of play. 

Ekstraklasa.TV is available in a web browser and through 
apps for iOS and Android, Samsung Tizen Smart TV, Apple 
TV (tvOS) and Android TV. The service is compatible with 
Chromecast and Airplay, technologies that allow content 
from a phone to be displayed on a television screen.

BETTING RIGHTS  
The licence to exploit audiovisual betting rights is held by 
IMG ARENA, which supplies the feed from all matches to 
entities in the sector around the world, except in Poland. 
The licence allows the use of so-called „fast betting data”, 
i.e. statistical data necessary for betting on results and 
other match parameters. It is shared by Stats Perform, 
Genius Sports and Sportradar.  Thanks to cooperation 
with Ekstraklasa Live Park, both the match feed and the 
data are made available in line with partners' expecta-
tions.

TELEVISION SIGNAL PRODUCTION
Live Park has been the sole producer of the television 
signal from matches in Poland's top league for 14 years. 
Following last season, the Ekstraklasa SA subsidiary has 
already produced a total of 4,312 matches in Poland's top 
flight. More than 100 of them are available each season in 
4K/UHD HDR, while the rest are in Full HD.  From the 
2025/26 season onwards, thanks to more cameras at 
stadiums, viewers can follow the action on the pitch from 
a new perspective.  The feed is supplied not only to Polish 
broadcasters, but also to licensees holding the rights to 
broadcast PKO Bank Polski Ekstraklasa abroad. In each 
case, the production company Ekstraklasa Live Park 
sends the television signal via the London transmission 
centre - BT Tower, or distributes it over IP in the cloud.
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In May 2026, construction works at the Live Park Media 
Centre were officially launched. The symbolic foundation 
stone was jointly laid by Karol Klimczak, chairman of 
Ekstraklasa's Supervisory Board, Marcin Animucki, 
president of the league company, and Leszek Miklas, 
president of Live Park, which is carrying out the project. 
Construction is due to be completed by the end of 2027. 
Remote production of matches from the new centre is 
due to start in 2028, once the facility's technological 
equipment has been installed. Skanska is the main 
contractor for the facility.

Following a decision by the clubs, Ekstraklasa is to invest 
approximately EUR 20m in the new media centre through 
its own company, Live Park. Nearly 20% of this amount 
has already been spent on property acquisition and preli-
minary works, including design documentation, site 
preparation and the necessary demolitions. A large part 
of the remaining amount will be allocated to the centre's 
technical fit-out.

According to the design plans, the new Live Park Media 
Centre will be a mixed office and industrial facility with a 
total volume of 21,000 m3 and usable floor area of 3,800 
m2. The centre will include a complete television produc-
tion system, studios with a total area of 590 m2, specialist 
equipment rooms with a total area of 135 m2, as well as 
control rooms, editing suites and television post-produc-
tion facilities. The facility will house specialist IT infra-

structure and the most advanced technology for remote 
production of matches (so-called remote production), 
including dedicated control rooms.  If PZPN were to take 
such a decision in the future, the building's planned layout 
allows the space to be adapted for operation of the VAR 
system from multiple workstations. The building will also 
include a workstation for operating semi-automated 
offside technology (SAOT).

The building will be equipped with an independent power 
supply system with its own transformer substation, 
generators, a UPS backup power system and a photovol-
taic system that will meet a significant share of its electri-
city demand.  The planned air conditioning and ventilation 
system will allow energy to be recovered from the cooling 
circuits of broadcast equipment and studios, improving 
the building's energy performance and reducing environ-
mental impact. Thanks to dedicated fibre optic and satelli-
te links with multiple routes, the facility will also become 
an important new hub in Warsaw's telecommunications 
landscape, offering high-quality television transmissions 
between sports stadiums and other television and 
telecommunications facilities in Poland and worldwide. 
Remote production of matches through the new media 
centre will take Ekstraklasa to the next level of technologi-
cal advancement and ensure an even higher quality of 
match broadcasts.

CONSTRUCTION OF THE 
LIVE PARK MEDIA CENTRE
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VIEWERSHIP
The combined cumulative viewership for the season (TV + 
online) stood at more than 61.6 m, which means a 22% 
increase compared with the 2024/2025 season. That 
was around 10  million more than in the previous season. 
The average audience per matchweek was approx. 1.81m, 
and the average audience per match – 201k. Both indica-
tors are clearly higher than in the previous season. Back 
then, the average audience per matchweek was 1.49m 
(313k lower), while the average audience per match was 
165k (36k lower). In total, 29 matchweeks drew more 
than 1.5m viewers, with eight exceeding 2m.

The highest viewership figures were recorded in spring 
(March–May), when the title and relegation places were 
being settled. The spring round generated a higher cumu-
lative viewership than the autumn round (approx. 31.9m 
vs 29.1m), which confirms greater interest in the closing 
stages of the season. In the spring round, the 2m viewers-
-per-matchweek mark was exceeded more often, with 
the record set in Matchweek 30, which was also broad-
cast on TVP2 (2.524 million viewers).

Cumulative television viewership reached 41.8m, up 12% 
year on year. Online viewership reached 19.8m, an incre-
ase of 50%. This was also more than twice the figure 
recorded in the 2023/2024 season. Online viewers acco-
unted for 32.1% of total cumulative viewership. This was 
also a significant improvement on the previous edition, 
when this figure exceeded 20%. This data confirms the 
growing importance of digital distribution in the way 
league football is consumed.

The two most-watched matches were the meetings 
between Lech Poznań and Legia Warszawa. The return 
fixture in matchweek 30 drew more than 1.1 million fans. It 
is therefore no surprise that these two clubs top the list of 
the most-watched teams. Both clubs averaged more than 
300,000 viewers per match. Wojskowi took top spot in 
this respect. On average, their matches drew as many as 
68,000 more viewers than in the 2024/2025 season. The 
top seven clubs all averaged more than 200,000 viewers 
per match, whereas in the previous season even the 
third-ranked club was below that mark.
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201k
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MOST-WATCHED 
MATCHES:

VIEWERSHIP 
2025/2026

1,128,000

Lech Poznań 
vs

Legia Warszawa 
Matchweek 30

-

791,000

Legia Warszawa
vs

Lech Poznań

-

671,000

Pogoń Szczecin 
vs

Legia Warszawa 

-

629,000

Lech Poznań 
vs

Raków Częstochowa

-

620,000

Lechia Gdańsk
vs

Legia Warszawa

-

HIGHEST AVERAGE VIEWERSHIP 
BY CLUB (IN K)

378

316

256

245

231

(up +1)

(up +5)

(up +1)

(down - 2)

(down -1)

Cumulative
online viewership 

19.8
mln 

Cumulative
viewership 

mln

1.8 mln

Viewership
/matchweek

1,000,000

800,000

600,000

1,200,000

Matchweek 13 Matchweek 27 Matchweek 23 Matchweek 33

61.6 
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LIGA EKSTRAKLASA

STATISTICS

SOCIAL 
MEDIA  

As part of its activities, Ekstraklasa SA also collects, 
processes and compiles statistical data from league 
matches. This data is used in league materials, but is also 
made available to clubs, fans and partners. 

Opta Stats Perform was the Official Match Data Provider 
for Ekstraklasa in the 2025/2026 season. Among other 
things, information provided by this partner was used by 
Live Park in television production and by Ekstraklasa in its 
communications. This information was made available 
both in the Match Centre and, in aggregated form, in an 
advanced statistics section featuring team and individual 
breakdowns on the competition's official website. It was 
also used in social media, the official mobile app and the 
LOTTO Fantasy Ekstraklasa game.

The current agreement with Opta also gives PKO Bank 
Polski Ekstraklasa clubs wide-ranging opportunities to 
use the data, including Analytics Data packages (conta-
ining information on every match event as well as analyti-
cal metrics) and Opta Live Premium (an online platform 
enabling insight into live data and visualisations of that 
data). 

Ekstraklasa has also used fitness data provided by 
ChyronHego since the 2017/2018 season, when an advan-
ced TRACAB tracking system was installed in all stadiums 
(this optical technology uses images to determine the 
positions of all moving „objects” on the pitch – players, 
referees and the ball).  The past season was also the final 
year of the agreement with this partner.

Ahead of each matchweek, Ekstraklasa provides broad-
casters, marketing partners, clubs and fans with around 
150 statistical facts (match facts) covering all teams, 
compiled by the Communications, Marketing and Sales 
Department. It is available on www.Ekstraklasa.org  in the 
tab for each match. They also form a very important part 
of the content on social media and on the competition's 
official website.

A new feature in 2025/26 was the use of match facts in 
broadcasts, triggered by events on the pitch. The facts 
came either from live messages generated by Foova Live 
Data algorithms within 10 seconds of an event, or from 
scenarios set out in a statistical brief prepared by the 
Ekstraklasa SA team.

Foova Live Data is a statistical engine built on proprietary 
algorithms and covering nearly 6,000 analytical areas in 
each match. It identifies records, streaks and significant 
moments within 10 seconds of the action. Using AI, it can 
generate messages simultaneously in 50 languages. 
Alongside its live mode, the system also produces dedica-
ted pre-match and post-match reports.

Social media remain one of the most important channels 
through which Ekstraklasa communicates with fans, 
partners and the football community. During 2025/2026, 
the league continued to grow across the main digital 
platforms, reaching record levels of both followers and 
engagement.

488K

415K

391K

297K

7K

59K

294K

EKSTRAKLASA PROFILE 
FOLLOWERS 

TOTAL:

FOLLOWERS 
1.69 MLN

40



FOLLOWER GROWTH 
– FIGURES IN K

EKSTRAKLASA FOR FANS

Every official Ekstraklasa channel increased its number 
of followers in 2025/2026. TikTok recorded the largest 
numerical increase, gaining more than 55k followers 
(+15.3%). Instagram gained more than 44k followers 

(+12.8%), while Facebook added almost 39k (+8.7%). 
Threads recorded the fastest percentage growth 
(+32.6%), gaining almost 14.5k followers during the 
season.

The new content formats significantly increased enga-
gement. Short-form video on Reels and TikTok rema-
ined particularly important for reaching younger 
audiences. Across the season, Ekstraklasa focused on 
content tailored to each platform, combining match 
highlights, behind-the-scenes material, entertainment 
formats and partner content. As a result, Instagram 
content views rose from 135m in 2024/25 to 206m in 
2025/26, an increase of more than 52%.

TikTok also recorded significant growth. The consistent 
development of dedicated video formats and the use of 
platform-specific trends led to a clear increase in 
interest in the Ekstraklasa profile. The number of 
unique users visiting the league's account increased 
from 280k to 598k, meaning it more than doubled 
compared with the previous season.

Taken together, the results achieved on Instagram and 
TikTok confirm the effectiveness of Ekstraklasa's stra-
tegy, which focuses on building lasting relationships 
with a new generation of fans and strengthening the 
league's presence on the channels most frequently 
used by young audiences. Facebook also recorded very 
strong growth. Views of published content rose from 
181m to 336m. 

Interest in Ekstraklasa also grew internationally last 
season. League content was shared by leading international 
creators and major sports and news outlets, including The 
Guardian and The Athletic. This international coverage 
helped raise the league’s profile and promote Polish club 
football to audiences abroad.

6 821
videos

34% more than in the 
previous season

1.07.2025 1.06.2026

448.71
487.93

289.64 297.3
346.1

390.55

267 294

414.8
359.7

6 7.05
44.42 58.89

+39.22

+7.66
+44.45

+27
+55.1

+1.05
+14.47

8.74%

2.64%

12.84%

10.11%

15.32%

17.50%
32.58%

*the comparison covers the five main platforms 
(Facebook, Instagram, X, YouTube and TikTok)

EKSTRAKLASA AMONG EUROPEAN FOOTBALL 
LEAGUES IN TERMS OF ACTIVITY AND 
PERFORMANCE ON SOCIAL MEDIA:

6th    in Europe for content views,

6th    by number of user reactions,

7th    by reach,

8th    by number of followers,

8th    by video views.
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WARIANT MISTRZOWSKI
In December, a documentary about the behind-the-sce-
nes work of Lech Poznań's scouting department premie-
red on the Ekstraklasa TV YouTube channel. “Wariant 
Mistrzowski” offered an unprecedented look behind the 
scenes at transfer work at one of Poland’s biggest clubs. 
The documentary was produced by Live Park in collabo-
ration with the club.  

For more than a year, the Live Park team followed 
Kolejorz's staff in their day-to-day duties. Winning the 
2024/25 title allowed Lech to put its “Wariant Mistrzow-
ski” plan into action. The club made some of the biggest 
transfer investments in its history. The scouting depart-
ment played a major role in those decisions. The club then 
relied on personal persuasion to convince its targets to 
move to Poznań. From a sporting perspective, it proved to 
be a highly successful plan. Yannick Agnero and this 
year's deadline day - the biggest rollercoaster in Lech's 
transfer history.

Last season, at the 4th edition of the Football Film Festival 
– a competitive showcase of the best football documenta-
ry filmmaking by domestic creators - a film about GKS 
Katowice produced by Live Park and directed by Tomasz 
Biliński was nominated for the main award. 

„The last stadium of its kind in Ekstraklasa. You can feel 
the Silesian atmosphere! Farewell to Bukowa” is a moving 
story about GKS Katowice's last match at the legendary 
stadium on Bukowa Street, which passed into history 
after 70 years. In Matchweek 24 of the 2024/25 PKO BP 
Ekstraklasa season, the club played at the iconic ground 
for the final time before moving to a modern stadium. 

ACTIVITIES FOR FANS 
IN COLLABORATION 
WITH PARTNERS:

PKO Bank Polski introduced new designs for the Official 
Ekstraklasa Cards within its fan product range. Among 
the additions to the range were cards for the promoted 
clubs: Arka Gdynia, Bruk-Bet Termalica Nieciecza, Wisła 

Płock. A generic card was also available, featuring the 
crests of all 2025/26 PKO Bank Polski Ekstraklasa clubs 
against a dynamic football-pitch design. To mark Lech 
Poznań’s 2024/2025 Polish championship, fans could 
also order a special championship-themed card. Another 
addition allowed customers opening children’s and youth 
accounts – Konto Dziecka and Konto dla Młodych – to 
choose a design from the Official Ekstraklasa Cards galle-
ry. All designs were created in collaboration with the 
clubs, which developed the artwork themselves. 

SANDWICH OF THE SEASON
Duda’s Sandwich of the Season was an online vote to 
select the official PKO Bank Polski Ekstraklasa sandwich. 
The vote featured 18 options inspired by the league's 
clubs. Radomiak's sandwich won. It was served from a 
food truck during the #EkstraklasaTour campaign.

EKSTRAKLASA FOR FANS

OFFICIAL EKSTRAKLASA CARDS
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JAK DOJADĘ
PKO Bank Polski Ekstraklasa continued its partnership 
with the Jakdojade app. The partnership included posts 
promoting rail travel to matches and matchday messages 
explaining how to buy public-transport tickets through 
JakDojade. The competition organiser’s social media also 
featured links to the app, helping fans plan journeys within 
host cities and travel to PKO Bank Polski Ekstraklasa 
matches.

KISS CAM
Ekstraklasa, in cooperation with all clubs, put together a 
Valentine’s-themed surprise. To mark Valentine’s Day, a 
Kiss Cam ran at half-time at every stadium during 
Matchweek 21. A special camera picked out couples in the 
stadium and showed them on the big screens.

FOOTBALL MANAGER 26
During the season, SEGA released FM 26. The new title 
featured the Unity engine, a redesigned interface and a 
more immersive matchday experience. The Ekstraklasa 
licence meant players could use authentic squads from 
the Polish top flight. As part of the partnership with the 
publisher, copies of the game were offered as prizes in 
competitions and quizzes.

During the season, Bartosz Nowak was officially 
named in the TOTS Rest of Europe team in EA 
SPORTS FC 26 as part of the annual Team of the 
Season event, joining the group of players who 
stood out this season outside the Top 5 leagues. 
Oskar Pietuszewski, meanwhile, was officially 
selected for the FUTURE STARS campaign in EA 
SPORTS FC 26. The campaign highlights young 
players whose talent and development have 
attracted international recognition.

EA SPORTS FC 26
EA SPORTS also obtained a licence from Ekstraklasa for 
EA SPORTS FC 26 – a football simulation game. The latest 
instalment of the iconic football series featured players 
and clubs from the PKO Bank Polski Ekstraklasa. It also 
introduced key gameplay changes. Ahead of release, 
Ekstraklasa published a video asking Legia Warszawa 
fans to rate their players while the players watched 
secretly in the background. 

SportZoo
In the 2025/26 season, collectible card producer Spor-
tZoo unveiled two sets for PKO Bank Polski Ekstraklasa 
fans. Both sets introduced several new series, including 
Architect of Play, National Treasures, True Patriots and 
Team Unity. The collections also featured exclusive Unique 
Mark cards with one-of-a-kind shirt pieces, as well as 
new Ekstraklasa MVP cards with a three-dimensional 
league logo.
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Ekstraklasa’s own online channels – the official website 
www.Ekstraklasa.org and the Ekstraklasa app - confir-
med their growing importance as a source of both infor-
mation and entertainment for fans. Several years after 
the current website and mobile app were launched, the 
platform was still attracting new users. Compared with 
the previous season, the number of visitors to the compe-
tition website was 18% higher.

The platform focused particularly on features that kept 
fans engaged both on matchdays and between fixtures. 
Voting in the app proved popular, giving fans real influen-
ce over who received prestigious awards such as Player 
of the Month and Goal of the Month.
.

LOTTO FANTASY 
EKSTRAKLASA
LOTTO Fantasy Ekstraklasa remained the company’s 
most popular digital product. Players acted as virtual 
managers, building squads of Ekstraklasa footballers 
within a fixed budget. In the 2025/26 season, the compe-
tition attracted more than 50,000 registered users, who 
generated a total of more than 34 million page views – the 
best result in four years.

Thanks to cooperation with LOTTO, the project’s 
long-standing title sponsor, players competed for the 
biggest prize pool since the competition began. The new 
mechanic was well received: the ability to compete in 
pairs. The best-performing pairs in the monthly rankings 
won VIP invitations to selected matches.

Fantastyczny Skaut, a team of experts providing in-depth 
analysis and advice, also supported the game and its most 
engaged players. LOTTO Fantasy Ekstraklasa also featu-
red regularly on CANAL+, with a segment in the „Odprawa 
Przedmeczowa” programme every matchweek. The 
initiatives also strengthened the game’s commercial 
performance. A record number of users bought Premium 
accounts, unlocking additional in-game features.

EKSTRAKLASA 
PLATFORM
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Official Ekstraklasa Quiz
The Official Ekstraklasa Quiz, developed with PKO Bank Polski, remained an important fan-engagement project. The 
quizzes focused on major league storylines, with the 100 Club edition – published shortly after Jagiellonia Białystok’s 
Jesus Imaz joined the group – attracting the most participants.

Promoted clubs (3 times)

100 Club

Mikael Ishak – FC26

Duos

AFCON the Ekstraklasa way

First half of the 2025/26 season

Battle for survival

20 years since Kamil Grosicki's debut

EKSTRAKLASA QUIZZES
2025/2026:

EKSTRAKLASA PLATFORM

Ekstraklasa APP

LOTTO Fantasy Ekstraklasawww.Ekstraklasa.org
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EKSTRAKLASA
FINANCES

(*) 50% of remuneration transferred to the Ekstraklasa Foundation pursuant to the PZPN resolution on Młodzieżowiec 2.0 for relegated clubs.

Additional payment to relegated clubs — Arka Gdynia and Bruk-Bet Termalica Nieciecza — pursuant to a Supervisory Board resolution.

Lech Poznań

Górnik Zabrze

Jagiellonia Białystok

Raków Częstochowa

GKS Katowice

Legia Warszawa

KGHM Zagłębie Lubin

Wisła Płock

Pogoń Szczecin

Radomiak Radom

Korona Kielce

Motor Lublin

Cracovia

Widzew Łódź

Piast Gliwice

Lechia Gdańsk

Arka Gdynia

Bruk-Bet Termalica

KLUB

Final sum
132,830.00

987,000.00

301,140,600.00Total

KWOTA
STAŁA

RANKING
HISTORYCZNY

WYNIK
SPORTOWY

PRO,JUNIOR
SYSTEM SUMA

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

8,222,700.00

4,362,105.26

3,150,409.,36

3,392,748.54

4,119,766.08

969,356.72

3,635,087.72

2,423,391.82

727,017.54

3,877,426.90

2,181,052.64

1,696,374.26

1,211,695.90

2,665,731.00

1,938,713.45

2,908,070.18

1,454,035.08

242,339.18

484,678.36

22,548,000.01

18,072,222.22

13,596,444.44

9,120,666.67

8,788,888.89

4,313,111.11

3,981,333.33

3,649,555.55

3,317,777.78

2,986,000.00

2,654,222.22

2,322,444.44

1,990,666.67

1,658,888.89

1,327,111.11

1,982,333.33

663,555.56

331,777.78

1,686,460.00

290,080.00

1,306,840.00

213,860.00

9,620.00

532,800.00

1,414,880.00

36,260.00

537,240.00

-

110,260.00

627,520.00

26,640.00

58,460.00

283,420.00

7,030.00*

85,470.00*

40,330.00*

36,819,265.27

29,735,411.58

26,518,732.98

21,676,992.75

17,990,565.61

16,703,698.83

16,042,305.15

12,635,533.10

15,955,144.68

13,389,752.64

12,683,556.49

12,384,360.35

12,905,737.66

11,878,762.33

12,741,301.29

11,666,098.42

9,214,064.74

9,079,486.14

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

300,020,770.00148,008,600.00 41,440,000.00 103,305,000.00 7,267,170.00

CLUB FIXED
AMOUNT

HISTORICAL
RANKING

SPORT
RESULT

PRO JUNIOR
SYSTEM TOTAL

Under the agreed distribution model, PLN 300.02 million was 
allocated among the clubs. As part of the fixed component, each 
club received PLN 8.2 million, creating a total pool of PLN 148 
million. More than PLN 41 million was distributed according to 
the historical ranking, which takes into account clubs’ weighted 
results over the previous five seasons, with a progressively 
lower weighting assigned to earlier seasons. A further PLN 103 
million was distributed based on the final league standings. This 
pool included additional bonuses of approximately PLN 45.6 
million for qualification for European competitions, as well as 
a solidarity payment of PLN 987,000 to Lechia Gdańsk as 
a relegated club with at least two consecutive seasons of 
participation in the league. Independently of these distributions, 

The total value of distributions made by Ekstraklasa 
to its clubs and the Polish Football Association (PZPN) 
in the 2025/2026 season reached a record PLN 320 
million. For the first time in its history, the league com-
pany distributed more than PLN 300 million directly 
among the participants in the competition. This repre-
sented an increase of PLN 70 million compared with 
PLN 230.5 million five years earlier, and almost PLN 
170 million more than the distributions made ten 
years ago, when a total of PLN 137 million was distri-
buted among the clubs.

and pursuant to a decision of the Supervisory Board, Ekstrakla-
sa also made a one-off payment totalling PLN 987,000 to the 
promoted clubs that were relegated at the end of the season. 
This was intended to recognise their contribution to building the 
league’s sporting results and overall value, including in terms of 
attendances and the attractiveness of matches.

Lech Poznań, the Polish champions, received the highest distri-
bution from the league for the 2025/2026 season. Under the 
agreed distribution model, more than PLN 36.8 million was 
allocated to the club. This comprised a fixed component of PLN 
8.2 million, PLN 22.6 million based on sporting performance, 
PLN 4.4 million from the historical ranking and approximately 
PLN 1.7 million under the Młodzieżowiec 2.0 programme (Youth 
Player programme). The silver medallists, Górnik Zabrze, 
received approximately PLN 29.7 million in total from Ekstra-
klasa, while third-placed Jagiellonia Białystok received approxi-
mately PLN 26.5 million. Fourth-placed Raków Częstochowa 
was also among the clubs to exceed the PLN 20 million 
threshold, receiving approximately PLN 21.7 million from the 
league. This was largely attributable to its consistently strong 
results in recent years and the significant amount received 
from the historical ranking — Raków was the only club apart 
from Lech to receive more than PLN 4 million from this pool. 
The five clubs qualified for European competition received 
approximately PLN 132.7 million in total from Ekstraklasa.
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As in previous years, Ekstraklasa provided financial support for 
player development and youth training programmes at the 
clubs. In the 2025/2026 season, the league allocated nearly PLN 
27 million for this purpose. Before the start of the season, 
Ekstraklasa distributed PLN 18 million among the clubs to 
support the operation of their football academies, with each club 
receiving PLN 1 million. Following the conclusion of the season, 
approximately PLN 7.3 million was distributed under the Młodzie-
żowiec 2.0 programme, implemented jointly with PKO Bank 
Polski. These funds were allocated to 17 clubs. The highest 
bonuses under the programme were awarded to Lech Poznań 
(approximately PLN 1.7 million), Zagłębie Lubin (approximately 
PLN 1.4 million) and Jagiellonia Białystok (approximately PLN 1.3 
million). A further three clubs — Motor Lublin, Pogoń Szczecin 
and Legia Warszawa — received more than PLN 0.5 million each. 
Ekstraklasa also allocated approximately PLN 1.5 million towards 
the co-financing of the Double Pass programme.

In addition, during the past season Ekstraklasa paid the clubs 
PLN 3.6 million for additional advertising services provided on 
behalf of league partners and transferred barter benefits 
worth PLN 2.7 million.

Ekstraklasa also paid approximately PLN 12 million to the Polish 
Football Association (PZPN). This amount covered, among 
other things, fees for referees, match observers and delega-
tes, as well as payments related to the operation of the league 
and the co-financing of the Double Pass programme.

The principal sources of Ekstraklasa’s revenue were centrali-
sed media and marketing rights. The high level of distributions 
made by the league to clubs and PZPN in the 2025/2026 
season was primarily attributable to the four-year agreement 
with Canal+, worth PLN 1.3 billion, covering the domestic broad-

casting rights to all matches. Ekstraklasa also generated 
additional revenue through a fully developed sponsorship 
portfolio. In the 2025/2026 season, the league’s partners 
included PKO Bank Polski as Title Partner, LOTTO as Main 
Partner, and Official Partners adidas, Aztorin, Duda, DrWitt, 
Engelbert Strauss and STIHL.

Ekstraklasa also generated revenue from the international 
broadcasting rights to the competition, which covered 22 
markets in the 2025/2026 season, as well as from licensing 
activities. During the past season, the licensees included EA 
Sports, which held the licence for the EA Sports FC 26 video 
game; SEGA, which held the licence for Football Manager 2026; 
SportZoo, which held the licence for trading cards; as well as 
betting operators in Poland and international markets, which 
use the results of the PKO Bank Polski Ekstraklasa competition 
in their operations.

The financial resources distributed to clubs by Ekstraklasa 
constitute an important component of their annual budgets, 
providing a stable financial foundation for their day-to-day 
operations and further development. As league distributions 
have increased, the clubs participating in PKO Bank Polski 
Ekstraklasa have continued to raise their sporting standards, 
while the league’s popularity and the level of excitement in 
stadiums have also grown. This, in turn, contributes to the 
business success of the league’s partners and enables clubs to 
generate additional revenue from other sources.

The increasing financial resources available to clubs also 
enable them to compete more effectively in UEFA competitions 
and strengthen the position of Polish club football within the 
European game, creating further opportunities for sustainable 
growth and development.
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16,503
(84.43%)
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(7.2%)
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(4.64%)

9,285
(79.98%)

Bartosz Mrozek

2,970 Mikael Ishak

16
Mikael Ishak

21
Niels Frederiksen

(34 matches 
– 1.76 pts/match)

Lech Poznań is the only team to 
have scored in every home 
match (23 consecutive home 
matches with a goal)

The first team to win the Polish 
championship title despite being 
outside the top seven at the 
winter break

Mikael Ishak has scored 
double-digit goals in every 
season he has played in the 
Ekstraklasa (overall: six seasons 
in a row)
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14,392 
(83.41%)

998
(6.52%)

943
(6.93%)

8,323
(78.34%)

Marcel Łubik 

2,937 Sondre Liseth 

8
Maksym Chłań 

10
Michal Gasparik 

(34 matches 
– 1.65 pts/match)

Najwięcej kolejek w TOP-3 (31)

Most points at home (34) Failed to win one match after 
taking the lead this season (vs. 
Cracovia 1:0 -> 1:1)
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16,288 
(83.32%)

1,062
(6.52%)

944
(4.12%)

8,635
(78.03%)

Jesus Imaz 

2,796 Afimico Pululu  

15
Afimico Pululu  

20
Adrian Siemieniec 

(34 matches 
– 1.65 pts/match

Jagiellonia Białystok is the only 
club to have finished in the top 
three in each of the last three 
seasons

During the season, Taras 
Romanczuk became the 8th 
player to play at least 350 
matches for a single club in the 
Ekstraklasa

Jesus Imaz broke the record for 
most Ekstraklasa goals by 
a  foreign player (currently 110)
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14,809 
(81.98%)

992
(6.7%)

906
(4.23%)

7,966
(75.08%)

Bogdan Racovitan 

2,547 Jonatan Braut Brunes 

16
Jonatan Braut Brunes 

16

Marek Papszun 
(18 matches - 1.64 pts/match)

Łukasz Tomczyk 
(12 matches - 1.42 pts/match)

Dawid Kroczek 
(4 matches – 2.25 pts/match)

Raków Częstochowa qualified for 
European club competitions for 
the fifth time in the last 6 
seasons

Most goals scored directly from 
set pieces (11, including 4 from 
free kicks and 7 from penalty 
kicks)

Jonatan Braut Brunes scored 
the most match-winning goals of 
any player this season (7)
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12,084 
(77.6%)

1,064
(8.81%)

779
(4.12%)

6,308
(68.99%)

Bartosz Nowak 

3,006 Bartosz Nowak 

9
Bartosz Nowak 

21
Rafał Górak 
(34 matches 

– 1.47 pts/match)

GKS Katowice finished the 
season in the top five and 
qualified for European club 
competitions for the first time 
since the 2002/2003 season

Bartosz Nowak had the most 
assists this season (12)

Eman Markovic scored in 4 
matches this season and each 
time it was a brace
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14,338 
(80.58%)

1,121
(7.81%)

941
(4,46%)

8,730
(75.45%)

Mileta Rajovic

2,284 Mileta Rajovic

6
Mileta Rajovic, 
Rafał Adamski

6 each

Legia Warszawa conceded the 
fewest goals overall (37) and at 
home (12)

Had the fewest defeats in 2026 
(2)

Marek Papszun had the most 
wins as coach this season (17)
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(12 matches - 1.33 pts/match)

Inaki Astiz 
(6 matches - 0.5 pts/match)
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(16 matches - 1.88 pts/match)
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9,734
(71.06%)

986
(10.13%)

732
(4.51%)

5,086 
(58.95%)

Michał Nalepa 

2,660 Leonardo Rocha 

7
Adam Radwański

10
Leszek Ojrzyński 

(34 matches 
– 1.41 pts/match)

KGHM Zagłębie Lubin was top of 
the table after a matchweek 
following the winter break for 
the first time since the 2006/07 
season

Marcel Reguła scored the most 
goals among youth players (5)

KGHM Zagłębie Lubin players had 
the most headed shots on target 
(43)
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11,922 
(79.17%)

953 
(7.99%)

697 
(3.83%)

6,111 
(70.61%)

Marcin Kamiński 

3,004 Łukasz Sekulski 

8
Łukasz Sekulski 

9
Mariusz Misiura 

(34 matches 
– 1.35 pts/match)

Wisła Płock was the first 
promoted club in the 21st 
century to be top of the table at 
the winter break

Was 1 of 2 teams that never 
dropped below 8th place after 
any matchweek

Did not lose any home match this 
season in which it scored a goal
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13,748  
(80.35%)

1,056
(7.68%)

903 
(4.47%)

7475
(73.15%)

Valentin Cojocaru 

2,775 Paul Mukairu 

8
Kamil Grosicki  

11

Pogoń Szczecin scored the most 
goals from corner kicks (10) They are the only club to have 

finished in the top half of the table 
in each of the last 8 seasons

In 6 of their 13 wins, the 
match-winning goal was scored 
after the 75th minute (the most 
in the league)
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Robert Kolendowicz 
(8 matches - 1.25 pts/match)

Tomasz Grzegorczyk
(2 matches – 0 pts)

Thomas Thomasberg 
(24 matches – 1.46 pts/match)
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12,992 
(80.7%)

974
(7.5%)

751 
(3.84%)

7,162
(74.56%)

Filip Majchrowicz 

3,060 Maurides

8
Joao Henriques 

(13 matches - 1.23 pts/match)

Goncalo Feio 
(11 matches - 1.45 pts/match)

Kiko Ramirez 
(2 matches – 0.5 pts/match)

Bruno Baltazar 
(8 matches - 1.38 pts/match)

Radomiak Radom scored at least 
3 goals in 7 of their 9 home wins 
this season

They conceded the fewest goals 
after the 75th minute (5)

Leandro featured in his 15th 
consecutive season for 
Radomiak Radom
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KORONA KIELCE
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11,984 
(77.57%)

1,072
(8.94%)

910 
(4.8%)

6,595
(69.51%)

Xavier Dziekoński

3,060 Dawid Błanik 

9
Dawid Błanik 

13
Jacek Zieliński

(34 matches 
– 1.26 pts/match)

Korona Kielce scored 55% of 
their goals from set pieces (the 
highest percentage)

Dawid Błanik has recorded 10 
set-piece assists since the start 
of the 2022/23 season (the 
most in the league)

Władimir Nikołow was the first 
Ekstraklasa player to score a 
hat-trick for his national team 
since 2013
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MOTOR LUBLIN
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13,444
(81.22%)

1,105
(8.22%)

839
(4.14%)

6,585 
(74.11%)

Bartosz Wolski 

2,868 Karol Czubak 

18
Karol Czubak 

21
Mateusz Stolarski

(34 matches 
– 1.26 pts/match)

Karol Czubak became the first 
Pole to score at least 18 goals in 
his debut season since Grzegorz 
Piechna did so in 2005/06

Jacques Mbaye N’Diaye scored 8 
goals this season, 5 of which 
were match-winning goals for 
Motor Lublin

Motor Lublin scored 56.52% of 
their goals before half-time (the 
highest percentage in the 
league)

0 5 10 15 20 25 30 35

27
10

15
4

51.38%

Passes into 
the opponent's 
penalty area 
(% of all passes)

Touches in the 
opponent's penalty 
area 
(% of all touches)

Passes 
in the opponent's 
half 
(accuracy)

U-21 players

Goalscorers

Players used

Most 
minutes 
played:

Most 
goals: 

Coach

Passes
(accuracy)

Ball possession:

Opposition

DID YOU KNOW?

Players with a goal/assist

Most 
goals + assists

71



matchweeks

CRACOVIA
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13,807 
(79.53%)

953
(6.9%)

675
(3.31%)

7,759
(73.13%)

Oskar Wójcik 

2,751
Ajdin Hasić,

FIlip Stojilković 

7 each
Ajdin Hasić

12
Luka Elsner 

(29 matches - 1.28 pts/match)

Bartosz Grzelak 
(5 matches - 1 pts/match)

Cracovia kept the most clean 
sheets (14) They recorded the most draws 

(15, including a draw in each of 
their last 5 matches)

Mateusz Klich scored his first 
Ekstraklasa goal in 14 years and 
356 days
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12,399 
(78.8%)

933
(7.52%)

732
(3.81%)

6,603 
(69.79%)

Juljan Shehu 

2,670 Sebastian Bergier 

14
Sebastian Bergier

18

Widzew Łódź conceded the 
fewest goals in 2026 (13) They also conceded the fewest 

goals scored directly from set 
pieces (2, including 1 from a 
penalty kick and 1 from a free 
kick)

Sebastian Bergier had the 
highest shot conversion 
(26.42%) among players with at 
least 9 goals 
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Zeljko Sopić
(6 matches - 1.17 pts/match)

Patryk Czubak
(5 matches - 1.2 pts/match

Igor Jovicević
(12 matches - 0.92 pts/match)

Aleksandar Vuković
(11 matches - 1.64 pts/match)
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15,328 
(82%)

1,313
(8.57%)

1,014 
(4.64%)

8,404 
(75.63%)

Patryk Dziczek 

2,880 Erik Jirka 

5
Jorge Felix, Leandro Sanca,

Patryk Dziczek 

7

Max Mölder
(10 matches; 0.7 pts/match)

Daniel Myśliwiec 
(24 matches; 1.42 pts/match)

Piast Gliwice scored 52.38% of 
its goals after the 60th minute 
(the highest percentage)

Most passes into the opponent's 
penalty area (1,313)

Most penalty kicks taken (8, joint 
with Lechia Gdańsk)
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12,824 
(78.35%)

1,158
(9.03%)

917
(4.68%)

7,805
(72.63%)

Rifet Kapić 

2,774 Tomas Bobcek

20
Tomas Bobcek

26
John Carver

(34 matches
- 1,26 pts/match)

Tomas Bobcek became the 
second player from Lechia 
Gdańsk to finish as top scorer 
(20 goals this season)

Iwan Żelizko scored the most 
goals from outside the penalty 
area this season (7)

Matches involving Lechia Gdańsk 
featured the most goals this 
season (127 = 3.74 goals/match)
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*Before the start of the season, Lechia Gdańsk were 
docked five points by the PZPN Club Licensing Appeals 

Committee for failing to meet financial requirements.
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11,300 
(76.84%)

867
(7.67%)

619 
(3.51%)

5,880 
(66.62%)

Michał Marcjanik 

2,944 Edu Espiau 

6
Sebastian Kerk 

11
Dawid Szwarga 

(26 matches; 1.15 pts/match)

Dariusz Banasik 
(10 matches; 0.6 pts/match) 

Arka Gdynia earned 83.3% of 
their points at home (30 of 36), 
the highest proportion in the 
league

As many as 20.58% of its goals 
were scored from outside the 
penalty area (the highest 
percentage)

Opponents failed to convert 4 of 
the last 6 penalty kicks taken 
against Arka Gdynia
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12,286 
(76.73%)

1,012
(8.24%)

786 
(4.8%)

7,170
(69.82%)

Maciej Ambrosiewicz

2,763 Kamil Zapolnik 

6
Damian Hilbrycht

10
Marcin Brosz

(34 matches
– 1,0 pts/match)

Bruk-Bet Termalica Nieciecza 
was promoted to the Ekstraklasa 
for the third time  

It was 1 of 2 teams to win more 
away matches than home 
matches (5-4)
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All of this team's draws this 
season ended 1:1
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100TH

ANNIVERSARY

The upcoming season will be a special one for Polish club 
football. In 2026/27, Ekstraklasa will celebrate 100 years 
of league football, with the centenary events culminating 
on 3 April 2027 – exactly 100 years after the first league 
Matchweek was played in 1927.

The first centenary activities had already begun in June 
2026. At a special press conference attended by repre-
sentatives of the media, partners and invited guests, 
Ekstraklasa SA officially launched preparations for the 
centenary celebrations of league football in Poland. At the 
Champs restaurant in Warsaw's Powiśle, the PKO Bank 
Polski Ekstraklasa centenary logo and the new official 
match ball Ekstraklasa PRO were presented, along with an 
updated Polish championship trophy specially prepared 
for the 2026/27 season.

The press conference was hosted by CANAL+ presenter 
Remigiusz Kula. Wojciech Bajak, responsible for statistical 
projects at Live Park and Ekstraklasa SA, spoke about the 
beginnings of league football, the clubs that had the 
greatest influence on the development of the Polish league, 
and often-forgotten stories. 

The centenary logo, featuring the number “100”, was unveiled 
at the conference and will be used across league activity 
throughout the season. The new official match ball, Ekstraklasa 
PRO, developed by adidas, was also unveiled. For the first time, 
Poland’s top flight has a fully bespoke match ball designed 
exclusively for PKO Bank Polski Ekstraklasa. It features 
a seamless construction, an advanced surface and precisely 
positioned embossed elements designed to improve flight 
stability and ball control. Its colour scheme draws directly on 
Ekstraklasa’s visual identity and marks the special character 
of the centenary season. It is the first fully bespoke adidas ball 
in the competition's history, created exclusively for PKO Bank 
Polski Ekstraklasa.

The event also featured a promotional film for the new 
Ekstraklasa PRO ball created by the Polish Ballers content-
-creator team.

Further centenary initiatives will include a new broadcast 
package for PKO Bank Polski Ekstraklasa matches, a new 
website and mobile app, and dedicated marketing campa-
igns supporting “Moda na Kibicowanie” (Fashion of 
Supporting).
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ALL-TIME TABLE
Bruk-Bet Termalica Nieciecza
Bałtyk Gdynia
ROW Rybnik
Górnik Wałbrzych
Zagłębie Wałbrzych
Czarni Lwów
Górnik Radlin
Polonia Bydgoszcz
Ruch Radzionków
Stal Stalowa Wola
1. FC Katowice
GKS Tychy
Klub Turystów Łódź
KSZO Ostrowiec Świętokrzyski
Puszcza Niepołomice
Siarka Tarnobrzeg
Sokół Pniewy
Sokół Tychy
Arkonia Szczecin
Miedź Legnica
Śląsk Świętochłowice
Lechia/Olimpia Gdańsk
Hasmonea Lwów
Unia Racibórz
Igloopol Dębica
Wawel Kraków
Strzelec Siedlce
Sandecja Nowy Sącz
Szczakowianka Jaworzno
RKS Radomsko
TKS Toruń
Podgórze Kraków
Górnik Polkowice
Świt Nowy Dwór Mazowiecki
Tarnovia
GKS Jastrzębie (Jastrzębie Zdrój)
Rymer Niedobczyce
Dąb Katowice
ŁTSG Łódź
Jutrzenka Kraków
Lechia Lwów
Śmigły Wilno
Union-Touring Łódź
Wieczysta Kraków
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23
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19
14
12
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Legia Warszawa
Wisła Kraków
Górnik Zabrze
Lech Poznań
Ruch Chorzów
Pogoń Szczecin
ŁKS Łódź
Śląsk Wrocław
Zagłębie Lubin
Widzew Łódź
Cracovia
GKS Katowice
Lechia Gdańsk
Jagiellonia Białystok
Polonia Warszawa
Zagłębie Sosnowiec
Stal Mielec
Polonia Bytom
Korona Kielce
Piast Gliwice
Wisła Płock
Szombierki Bytom
Warta Poznań
Raków Częstochowa
Arka Gdynia
Gwardia Warszawa
Odra Wodzisław Śląski
Odra Opole
Amica Wronki
GKS Bełchatów
Dyskobolia Grodzisk Wielkopolski
Zawisza Bydgoszcz
Motor Lublin
Garbarnia Kraków
Pogoń Lwów
Stomil Olsztyn
Górnik Łęczna
Stal Rzeszów
Hutnik Kraków
Radomiak Radom
Warszawianka Warszawa
Podbeskidzie
Olimpia Poznań
AKS Chorzów
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3,644
2,927
2,609
2,549
2,460
1,835
1,809
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